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The American Society of Clinical Oncology (ASCO) offers  

an array of print and online advertising opportunities for 

companies to reach targeted audiences throughout the year. 

Each opportunity described in this Media Kit offers unique 

vehicles to reach ASCO members (nearly 50,000), as well as 

multidisciplinary oncology specialists attending specialty 

symposia and the ASCO® Annual Meeting.
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7 issues per year, May–pre-meeting, June–at meeting, July-post meeting

Circulation: 32,000, all mailed except for the  June Special Edition. See below...

Each print issue is offered as a digital edition included with your placement 

Topics covered include news and information from ASCO, interviews with and commentary from ASCO leadership and thought leaders in the field

Topical issues such as health equity, workforce  diversity, global health, career guidance, health  policy and advocacy, ethical issues, and more

ASCO Connection (connection.asco.org) is the official member publication of the American Society of Clinical Oncology and Association for Clinical Oncology. It is the primary source of information about Society and Association programs and resources. ASCO Connection promotes opportunities for interaction between the organizations and their members, and members and their colleagues. 

Special Edition:
Best of ASCO Connection Blogs
The Best of ASCO Connection Blogs is a  Special Edition issue of ASCO Connection. The  issue features a diverse selection of blog posts from connection.asco.org from the past year. 17,000+ copies are distributed at the Annual Meeting. Copies are inserted in the Registration Edition of ASCO Daily News, and are available at the ASCO Publications station.

Please contact Jen Callow for more information: 
732-580-8884  |  jcallow@amcmediagroup.com

7 issues per year, May–pre-meeting, 
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Topical issues such as health equity, workforce  

diversity, global health, career guidance, health  

policy and advocacy, ethical issues, and more

ASCO Connection (connection.asco.org) is the 

official member publication of the American Society 

of Clinical Oncology and Association for Clinical 

Oncology. It is the primary source of information 

about Society and Association programs and 

resources. ASCO Connection promotes opportunities 

for interaction between the organizations and their 

members, and members and their colleagues. 

Special Edition:

Best of ASCO Connection Blogs

The Best of ASCO Connection Blogs is a  

Special Edition issue of ASCO Connection. The  

issue features a diverse selection of blog posts from 

connection.asco.org from the past year. 17,000+ 

copies are distributed at the Annual Meeting. Copies 

are inserted in the Registration Edition of ASCO Daily 

News, and are available at the ASCO Publications station.

Please contact Jen Callow for more information: 

732-580-8884  |  jcallow@amcmediagroup.com

† Special Edition - Best of ASCO Connection 
The Best of ASCO Connection is a Special Edition issue of ASCO 
Connection. The issue features the most popular blog posts and 
comments on connection.asco.org from the past year. 17,000+ 
copies are distributed at the Annual Meeting. Copies are inserted 
in the Registration Edition of ASCO Daily News, and are available 
in locations throughout the meeting venue.

SPACE: 3/13	
MATERIAL: 3/18
DISTRIBUTED ONSITE TO ATTENDEES DURING THE ASCO ANNUAL MEETING:	
5/31-6/4

Cover tip Only: PDF submitted for approval by: 3/18
Product delivered to printer by: 3/25

ASCO Connection (connection.asco.org) is the official member publication of the American Society 
of Clinical Oncology and Association for Clinical Oncology. It is the primary source of information 
about Society and Association programs and resources. ASCO Connection promotes opportunities 
for interaction between the organizations and their members, and members and their colleagues.

Each print issue is offered as a digital edition included with your placement.

Topical issues are addressed, such as news and information from ASCO, interviews with and 
commentary from ASCO leadership and thought leaders in the field. Topical issues such as health 
equity, workforce diversity, global health, career guidance, health policy and advocacy, ethical 
issues, and more.

Frequency: Bimonthly

Distribution: Mails to domestic subscribers of print Journal of Clinical Oncology (JCO);  
polybagged with JCO. Mails stand-alone to remaining ASCO domestic members.

Circulation: 34,000, all domestic ASCO members including early career oncologists.

CLOSING DATES*
ISSUE DATE 		  SPACE 	 MATERIAL 	 MAILS

January (Bonus distribution at GI and GU)	 10/23 	 10/30 	 1/3
Cover tip & Outsert: PDF submitted for approval by: 11/8
Product delivered to printer by: 11/15

March 		  1/4 	 1/12 	 3/7
Cover tip & Outsert: PDF submitted for approval by: 1/23
Product delivered to printer by: 1/30

May (Pre-Annual Meeting)	 2/22 	 2/29 	 4/24
Cover tip & Outsert: PDF submitted for approval by: 3/12
Product delivered to printer by: 3/19

July (Post-Annual Meeting)	 5/15 	 5/22 	 7/9
Cover tip & Outsert: PDF submitted for approval by: 6/6
Product delivered to printer by: 6/13

September 		  7/11 	 7/18 	 9/6
Cover tip & Outsert: PDF submitted for approval by: 7/26
Product delivered to printer by: 8/2

November 		  8/27 	 9/4 	 10/28
Cover tip & Outsert: PDF submitted for approval by: 9/13
Product delivered to printer by: 9/20

*Revisions cannot be accepted after space reservation date.
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All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884

PRINTASCO CONNECTION

RUN OF BOOK (ROB) RATES
SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $4,995 	 $5,995
1/2 page	 $3,495	 $4,495

COVER/PREMIUM POSITION RATES
Cover 2* 		  $7,250
Cover 4* 		  $7,750
Table of contents 		  $6,500
Cover tip (supplied by advertiser)		  $15,000
Outsert (supplied by advertiser)		  $15,000
*Covers can be 4 color and/or black - no PMS colors

COVER TIP
CORPORATE OR 

PRODUCT BRANDED

ASCO  

Connection  

Print & Digital  

Bundles available.  

Contact your  

Sales Rep!

COVER/PREMIUM POSITION RATES (June Issue Only)
Cover 2 4-Color	 $8,000
Cover 4 4-Color	 $8,500
Cover Tip (supplied by advertiser)	 $15,000
Full Page 4-Color	 $6,500
Full Page B/W	 $5,500
Half Page 4-Color	 $5,500
Half Page B/W	 $4,500
Table of Contents	 $7,000

http://connection.asco.org
http://connection.asco.org
mailto:JCallow%40AMCMediaGroup.com?subject=
https://connection.asco.org/magazine-archives


OUTSERTS

•	 Will be placed into the polybag in front of Cover 4

•	 Must not exceed 8” x 10.5”

•	 Must be tabbed if information pages are included inside the 
outsert or if it is more than one sleeve

•	 Must be no smaller than 4” x 6”

•	 Must be no heavier than 3 oz. (heavier outserts may incur 
extra distribution costs)  

•	 SAMPLE OUTSERT MUST BE MAILED TO PRINTER IN ADVANCE

•	 Within 10 days after initial approval, please provide a minimum 
of ten printed samples of the outsert to verify binding 
specifications, otherwise slowdown charges may be incurred

Ship samples to:

Quad Graphics
Attn: Matt Pamperin
Job number*
N61 W23044 Harry’s Way
Sussex, WI 53089

*contact John Salesi at JSalesi@AMCMediaGroup.com for job number

COVER TIP (SUPPLIED BY ADVERTISER)

•	 Size: 5” tall x 7” wide
• �Must be flat in nature with little to no variance in thickness 

across the tip-on.

•	 Single Page: 
• Maximum thickness of no greater than .0625”
• �Paper Stock: Minimum - 70# text and Maximum-12pt
• �Tips with BRC’s need to meet postal specifications

•	 4-Page, 6-Page Roll Fold, & 8-Page Double Gate
• �Paper Stock: Minimum - 60# text & Maximum-9pt
• �Tips with BRC’s need to meet postal specifications
• �Tip-on with inserts must be tabbed/wafer sealed closed at 

the face (right side when looking at cover)
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For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884

PRINTASCO CONNECTION

ELECTRONIC AD SUBMISSION FOR APPROVAL
Publication is produced off set and printed direct to plate (DTP). 
Below is the file format submission information. Ads must be 
submitted as a high-resolution PDF with advertiser name and issue 
date in the filename. 

Send a high-resolution PDF via email or file sharing service to 
John Salesi at JSalesi@AMCMediaGroup.com.

COVER TIP/OUTSERT DELIVERY ADDRESS*
Ship 37,000 Outserts and Cover Tips to:
 
Quad Sussex
Attn: ASCO Connection
	 N61 W23044 Harry’s Way
	 Sussex, WI 53089-3995

Packaging should be clearly marked ASCO CONNECTION  
and include the following information:

•	 issue date
•	 contents
•	 carton X of X
•	 job number

•	 Reference job # (contact John Salesi at  
JSalesi@AMCMediaGroup.com for job number)  
on the cartons and paperwork.* 

•	 Side label each carton with content  
(ex. – AC Sept/Oct - Outserts) 

•	 Side label each carton with number of cartons  
(ex. – 1 of 10, 2 of 10, etc.) 

•	 Email tracking information, a PDF of what has shipped,  
and expected delivery date to John Salesi at  
JSalesi@AMCMediaGroup.com 

If you have any questions, contact John Salesi at 
JSalesi@AMCMediaGroup.com.

MECHANICAL SPECIFICATIONS
 	 DIMENSIONS	 DIMENSIONS 
SIZE	 (BLEED) 	 (NON-BLEED)

Full page 	 8-3/8 x 11-1/8” 	 7 x 10”
1/2 page (horiz.) 	 — 	 7 x 4-7/8”
1/2 page (vert.) 	 — 	 3-3/8 x 10”
Publication trims at 8-1/8 x 10-7/8”, keep live matter 1/2” from trim. 

Cover tip (supplied by advertiser) not to exceed: 7-1/2 x 5”
Outsert (supplied by advertiser) not to exceed: 8 x 10-1/2”

mailto:JSalesi%40AMCMediaGroup.com?subject=
mailto:JCallow%40AMCMediaGroup.com?subject=
mailto:JSalesi%40AMCMediaGroup.com?subject=
mailto:JSalesi%40AMCMediaGroup.com?subject=
mailto:JSalesi%40AMCMediaGroup.com?subject=
mailto:JSalesi%40AMCMediaGroup.com?subject=


ASCO Connection website (connection.asco.org) is the professional networking
site for ASCO’s oncology community and the companion website for ASCO’s official 
member magazine. It features exclusive blogs from ASCO members and leaders, as 
well as ASCO news, career development resources, and online-exclusive articles.

Estimated total number of impressions per advertiser is 100,000 for a U.S.-targeted 
campaign using all ad positions (728x90, 160x600, and 320x50) over the course  
of a full year starting in January of that year. Impressions are estimates based on 
historical data and may not be delivered equally during the course of the campaign. 
For internationally-targeted campaigns contact the sales representative.

The ASCO Connection Bi-weekly eNewsletters are sent to all subscribers every  
other Tuesday. The eNewsletters deliver a concise digest sent exclusively to ASCO’s 
proprietary database of members and non-members. Each email features information 
about ASCO’s key initiatives, and covers important topics such as advocacy, grant 
opportunities, upcoming meetings, and related deadlines. Content is generated in 
real-time and relevant from the preceding two weeks.

DOMESTIC (U.S.) WEBSITE RATES
All contracts are sold on a share-of-voice 
(SOV) model, split into 25% shares. Contracts 
are invoiced in full when the campaign 
begins. Contracts are non-refundable.

CONTRACT LENGTH 	 SOV	  COST (NET)

Annual	 25% 	 $12,500 

INTERNATIONAL (EX-U.S.) WEBSITE RATES
Contact sales representative if interested 
in an ex-U.S. campaign. 

MECHANICAL SPECIFICATIONS
728x90 pixels	 200 KB limit
160x600 pixels	 200 KB limit
320x50 pixels	 100 KB limit

REQUIRED FILES
Advertisers must provide one of the 
following file formats: 
JPG/GIF with click-through URL,  
DCM HTML5 file, or third-party tag.

Animated creatives are limited to a 
maximum of three loops per 45 seconds. 
User-enabled media is allowed. Third-
party tags can only collect aggregate 
data (impressions and clicks) and not 
private user information.

Up to six ad changes are included 
during the campaign. No changes will 
be accepted between the blackout 
dates: 5/28-6/9.

AD HERE

AD 
HERE

AD HERE

AD HERE

AD HERE

AD HERE
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For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884

WEBSITE
EMAILASCO CONNECTION

DOMESTIC (U.S.) EMAIL RATES
Sent to: 110,500 (19,500 members)
Open rate: 28%

POSITION 	 COST (NET PER SEND)

Top 728x90 	 $6,000
First 300x250 	 $5,000
Second 300x250	 $5,000
Third 300x250	 $5,000

INTERNATIONAL (ex-U.S.) EMAIL RATES
Sent to: 89,500 (10,000 members)
Open rate: 29%

POSITION 	 COST (NET PER SEND)

Top 728x90 	 $6,000
First 300x250 	 $5,000
Second 300x250 	 $5,000
Third 300x250 	 $5,000

CLOSING DATES
Contracts due three weeks prior to email 
send date. Materials due two weeks prior 
to email send date.

MECHANICAL SPECIFICATIONS
728x90 pixels 	 50 KB limit
300x250 pixels 	 50 KB limit

REQUIRED EMAIL FILES
Advertisers must provide a JPG, PNG or 
GIF, and a clickthrough URL. No 
third-party tags can be accepted.

For illustration purposes only;  
300x250 ad placement is subject to change.

http://connection.asco.org
mailto:JCallow%40AMCMediaGroup.com?subject=


The ASCO Daily News website (asco.org/dailynews) is the news source for ASCO 
meetings, providing high-quality, unbiased research summaries and oncology news to 
ASCO members and meeting attendees. Editorial content is designed to further the 
education of oncology health care providers and increase the quality of patient care.

Estimated total number of impressions per advertiser is 150,000 for a U.S.-targeted 
campaign using all ad positions (a 728x90, three 300x250s, and 320x50) over the 
course of a full year starting in January of that year. Impressions are estimates based 
on historical data and may not be delivered equally during the course of the campaign. 
For internationally targeted campaigns, contact the sales representative.

DOMESTIC (U.S.) WEBSITE RATES
All contracts are sold on a share-of-voice 
(SOV) model, split into 25% shares. 
Contracts are invoiced in full when  
the campaign begins. Contracts are 
non-refundable.

CONTRACT LENGTH 	 SOV	  COST (NET)

Annual	 25% 	 $25,000 

INTERNATIONAL (EX-U.S.) WEBSITE RATES
Contact sales representative if interested 
in an ex-U.S. campaign. 

MECHANICAL SPECIFICATIONS
728x90 pixels 	 200 KB limit
300x250 pixels 	 200 KB limit
320x50 pixels 	 100 KB limit

REQUIRED FILES
Advertisers must provide one of the 
following file formats: JPG/GIF with 
click-through URL, DCM HTML5 file, or 
third-party tag.

Up to six ad changes are included 
during the campaign. No changes will 
be accepted between the blackout 
dates: 5/28-6/9.

AD HERE

AD HERE

AD HERE

AD HERE

2024 ASCO MEDIA KIT   6
All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884

WEBSITE
PODCASTASCO DAILY NEWS

The ASCO Daily News Podcast features discussions with key opinion leaders in oncology, 
covering controversial issues and the latest clinical data in all disease states. Episodes are 
promoted in ASCO Daily News eNewsletters and on ASCO social media channels. The 
ASCO Daily News Podcast averages approximately 2,600 downloads per episode. 
Episodes will be published in the following months:

February: Breast
March: Hematology
April: Lung
June: ASCO Educational Book Topic
July: GI, ASCO Educational Book Topic
August: GU, Tech Innovations in Oncology 
September: Breast
October: Immuno Oncology
December: Challenges in Oncology

Exact send and schedule are subject to change. 
The advertiser will provide a 30-second audio file that will play prior to the episode. 
Advertiser will be noted as the sponsor of this podcast in the written transcript. All 
contracts are sold on exclusive sponsorship model for 60 days. Contracts are invoiced 
in full when the campaign begins. Contracts are non-cancellable.

REQUIRED AUDIO FILES
Advertisers must provide a MP3 audio file no longer than 30 seconds in length with 
variable bit rate (VBR). Bit rate should be no lower than 96kbps. Unbranded ads accepted.

COST: $10,000 Per Podcast

Please contact a sales representative for bundle opportunities and creative deadlines.

Click to access the ASCO Podcasts.

Animated creatives are limited to a 
maximum of three loops per 45 seconds. 
User-enabled media is allowed. Third-
party tags can only collect aggregate 
data (impressions and clicks) and not 
private user information.

http://asco.org/dailynews
mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/podcasts
https://dailynews.ascopubs.org/podcasts


The ASCO Daily News Specialty eNewsletters include a roundup of timely ASCO Daily  
News coverage by disease state, including physician commentaries on clinical issues,  
practice-changing coverage of ASCO Guidelines and journal publications, and more. The 
eNewsletters will be sent to ASCO members and non-member physicians in the specialty area.

Open rate: Varies, approximately 35%

EMAIL RATES
POSITION	 DOM. (U.S.) EMAIL RATES (NET)	 INTL. (EX-U.S.) EMAIL RATES (NET)

Exclusive (728x90 and two 300x250)	 $25,000 net/email	 $15,000 net/email

EMAIL DISTRIBUTION
EDITION	 DOMESTIC SENDS (APPROX.)	 INT’L SENDS (APPROX.)	 SEND DATE (APPROX.)

Breast 	 7,000 	 8,000	 2/20
Hematologic 	 9,700 	 5,200	 3/14
Lung 	 7,000	 6,500	 4/11
GI cancers 	 6,000 	 7,500	 8/8
GU cancers 	 5,300 	 6,400	 9/5
Breast 	 7,000 	 8,000	 10/3
Immuno-Onc 	 8,000 	 5,800	 11/7 

CLOSING DATES 
Contracts due three weeks prior to email send date. 
Materials due two weeks prior to email send date. 

MECHANICAL SPECIFICATIONS
728x90 pixels	 50 KB limit
300x250 pixels	 50 KB limit

The ASCO Daily News: Monthly News Round-Up eNewsletters feature the latest 
oncology news from ASCO, including coverage of guidelines, journals, and the 
practice-informing science from the ASCO Plenary Series. The eNewsletters will be 
sent to ASCO members and non-member physicians.

Total Approximate Sends For Each Newsletter: 24,000 domestic

EMAIL RATES
POSITION 	 COST (NET PER SEND)

Top 728x90	 $10,000
First 300x250	 $7,500
Second 300x250	 $5,000

Open rate: Varies, approximately 37%

EMAIL DISTRIBUTION
EDITION	 SEND DATE

January	 1/11
February	 2/7
March	 3/21
April	 5/1
July	 TBD
August	 TBD
September	 TBD
October	 TBD
November	 TBD
December	 TBD 

INTERNATIONAL  
(27,500 SENDS EX-U.S.) EMAIL RATES
COST (NET PER SEND) : $10,000
Exclusive sponsorship:  
728x90 and 2 - 300x250s

CLOSING DATES 
Contracts due three weeks prior to email 
send date. Materials due two weeks prior 
to email send date.

MECHANICAL SPECIFICATIONS
728x90 pixels 	 50 KB limit
300x250 pixels 	 50 KB limit

REQUIRED FILES
Advertisers must provide a JPG,  
PNG or GIF, and a clickthrough URL.  
No third-party tags can be accepted.
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EMAILASCO DAILY NEWS

AD HERE

AD HERE

AD HERE

REQUIRED FILES
Advertisers must provide a JPG, PNG or GIF, 
and a clickthrough URL. No third-party tags 
can be accepted.

AD HERE

AD HERE

AD HERE

mailto:JCallow%40AMCMediaGroup.com?subject=


The ASCO Meeting Experience (meetings.asco.org) is the go-to website for 
prospective and registered meeting attendees for all six ASCO meetings (50k+ 
attendees per year). Users can search through abstracts, review the digital program, 
create their own agenda, watch livestream or on-demand sessions, take notes and 
save for later, and participate in sessions by viewing slides in real time, answering polls, 
and asking questions via eQ&A. Whether they are attending in person or online, this 
website is essential to every ASCO attendee’s meeting experience. 

Estimated total number of impressions per advertiser is 150,000 for a U.S.-targeted 
campaign using all ad positions (160x600, 728x90, and 320x50) over a full year (from 
April 1, 2024 - March 31, 2025). Ad campaigns must include a mobile (320x50) ad to 
reach estimated number of impressions. Impressions are estimates based on historical 
data and may not be delivered equally each month during the campaign.

DOMESTIC (U.S.) WEBSITE RATES
All contracts are sold on a share-of-voice (SOV) model, split into 10% shares. Contracts 
are invoiced in full when the campaign begins. Contracts are non-refundable.

SOV	  COST (NET)

10% 	 $85,000 
 
INTERNATIONAL (EX-U.S.) WEBSITE RATES
CONTRACT LENGTH 	 SOV	  COST (NET)

Annual	 20% 	 $65,000
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WEBSITEASCO MEETING EXPERIENCE

Target your specific market by purchasing ads based on search queries. Ads will appear 
throughout ASCO Meeting Experience when a user’s query matches with the selected topic. 

Estimated total number of impressions per search advertiser is 50,000 for a U.S.-targeted 
campaign using all ad positions (160x600, 728x90, and 320x50) over a full year (from April 
1, 2024 through March 31, 2025). Ad campaigns must include a mobile (320x50) ad to 
reach estimated number of impressions. Impressions are estimates based on historical 
data and may not be delivered equally each month during the campaign.

AD HERE

AD 
HERE

AD HERE

Please follow the specs below for 
either opportunity:

MECHANICAL  
SPECIFICATIONS 
160x600 pixels: 200 KB limit
728x90 pixels: 200 KB limit
320x50 pixels : 100 KB limit

REQUIRED FILES
Advertisers must provide one of the 
following file formats: JPG/GIF with 
click-through URL, DCM HTML5 file, 
or third-party tag. Animated creatives 
are limited to a maximum of three 
loops per 45 seconds. User-enabled 
media is allowed. Third-party tags can 
only collect aggregate data 
(impressions and clicks) and not 
private user information. ASCO 
reserves the right to remove or 
request revisions be made to any 
third-party tags on website advertising 
that is affecting the page quality or 
user experience.

RATES
LEVEL 	 CONTRACT LENGTH 	  COST (NET)

Tier 1 	 Annual 	 $35,000
Tier 2	 Annual	 $20,000

INTERNATIONAL (EX-U.S.) WEBSITE RATES
LEVEL 	 CONTRACT LENGTH 	   COST (NET)

Tier 1	 Annual 	 $25,000
Tier 2	 Annual 	 $10,000

Search results vary based on user input (search 
terms, filters, etc.). SOV is not guaranteed. If a 
user searches on two or more topics, ads will 
appear at random from one of those 
categories. There will be mechanisms in place 
to give greater weight to the ads and topics 
that most closely match the user’s input.

Ad space available based on  
the following search categories: 

TIER 1

Breast Cancer
Gastrointestinal Cancers
Genitourinary Cancers
Hematologic Malignancies
Lung Cancer

TIER 2

Central Nervous System Tumors
Gynecologic Cancers
Head and Neck Cancers
Melanoma and Skin Cancers
Pediatric Cancers
Sarcoma

Up to six ad changes are included 
during the campaign. No changes 
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From Merit Award Winner to Mentor, 

Dr. Ian Chau Comes Full Circle at GI23

T
he study and management of gastroin-

testinal cancers have changed drastical-

ly in the 20 years since Ian Chau, MD, 

FRCP, received the Merit Award as an 

oncology trainee at the first ASCO Gastroin-

testinal (GI) Cancers Symposium held in 2004. 

“In the United Kingdom, during medical 

oncology training, you take a period of time 

out to do research,” explained Dr. Chau, con-

sultant medical oncologist within the Gastro-

intestinal and Lymphoma Units at The Royal 

Marsden NHS Foundation Trust and professor 

at the Institute of Cancer Research, London. “I 

was completing that period in 2003, and my 

main interest was in GI cancer research. The 

abstract I submitted was on a study that had 

been ongoing for nearly 8 to 10 years, but I 

analyzed the mature data and sent it to ASCO 

GI Symposium.”
Merit Awards are given to fellows/oncology 

trainees whose research is addressed in high-

quality abstracts submitted to the Symposium 

and recognized for their scientific merit. As an 

award recipient, Dr. Chau was given the oppor-

tunity to present his study as an oral abstract, 

titled, “A randomized comparison between six 

months of bolus fluorouracil (5-FU)/leucovo-

rin (LV) and twelve weeks of protracted venous 

infusion (PVI) 5-FU as adjuvant treatment in 

colorectal cancer: An update with 5 years’ fol-

low-up.”1 He also received monetary support. 

At the time, Dr. Chau explained, standard 

of care for colorectal cancer was 6 months of 

adjuvant 5-FU/LV. His study tested if this 

therapy could be effectively reduced from 

6 months to 3 months. Results showed im-

proved relapse-free and overall survival with 

12 weeks of PVI of 5-FU with significantly 

less toxicity, moving the field toward this 

shorter treatment duration.

“Receiving the Merit Award was an honor, as 

was presenting at an international conference 

as a fellow,” Dr. Chau said. “It gave me a lot 

of confidence in my public speaking and abil-

ity to be able to present to large peer groups. It 

also reinforced my 

interest in both 

treatment of and 

clinical research 

into GI cancers.”
In fact, Dr. 

Chau received 

a Merit Award 

again in 2005 for 

another project, 

titled, “A multi-

disciplinary ap-

proach using twelve weeks of neoadjuvant 

capecitabine and oxaliplatin followed by syn-

chronous chemoradiation (CRT) and total me-

sorectal excision (TME) for MRI defined poor 

risk rectal cancer.”2

This early international recognition pro-

vided a boost to his career, Dr. Chau said. By 

2009, he had been invited to serve a 3-year 

term as a member of the ASCO Annual Meet-

ing Scientific Program Committee on GI-Non-

Colorectal Track. Since then, he has served on 

the ASCO Annual Meeting Education Com-

mittee, and, today, he is a member of the GI 

Symposium Program Committee and Track 

Leader for Colorectal Cancer. 

When the ASCO GI Symposium was 

launched in 2004, it was a very ex-

citing time in the field, Dr. Chau 

reflected. 
“We were starting to see more 

targeted drugs like cetuximab 

and bevacizumab, and these were 

changing the landscape of the 

treatment of colorectal cancer,” 

Dr. Chau remarked. “Now we 

have more targeted therapies, in-

cluding some immunotherapies, 

that are all part of the standard of 

care in many upper GI cancers, 

small subgroups of colorectal 

cancers, and in mismatch repair–

deficient colorectal cancer.” 

The biggest change since early 

in his career, however, is the expected survival 

rates of patients. 
“In those days, the median survival for 

metastatic colorectal cancer was probably only 

about a year, and today it is at least 3 times lon-

ger,” Dr. Chau said. 

The improvement in survival in metastatic 

colorectal cancer has not only come with im-

provements in drug treatment, but also with 

improvement in the multidisciplinary care of 

patients, Dr. Chau stated. The Symposium has 

served as a forum for the promotion of this 

type of care and for the improvement of global 

cancer care for all GI cancers. 

Today, Dr. Chau continues to drive im-

provements in the management and treatment 

of GI cancers through his own work and by 

guiding current trainees. 

“One of my trainees is hoping to bring some 

data to the 2023 ASCO GI Cancers Sympo-

sium, [and] that feels like coming full circle for 

me,” Dr. Chau said. 

He is working with his trainee on a 

large, randomized study using circulat-

ing tumor DNA to guide adjuvant ther-

apy. 
“Twenty years ago we were talking 

about reducing the duration of chemo-

therapy, and now we are working on using novel 

technology to see if we can avoid chemotherapy 

altogether in some patients,” Dr. Chau said. 

In addition to novel drugs, Dr. Chau ex-

pects the field to continue to develop novel 

technology, enhance imaging, and investigate 

biomarkers to select the most appropriate tar-

geted treatments for patients. These advances 

will allow clinicians to use all of the tools in the 

armamentarium to best serve patients. 
– Leah Lawrence
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“I’m a gastroenterologist, 

but I love the 
intermixing with 

medical oncology, 

radiation oncology, 

and surgical oncology 

at ASCO GI. I love the 

camaraderie that we see in San 

Francisco each year. It is the premier 

meeting that spans the spectrum from 

prevention to palliation and affects all 

of our patients. I love hearing about 

the latest interventions for GI cancer. 

I personally have participated as a 

speaker, a moderator, and the ASCO 

GI meeting organizer. Congratulations, 

ASCO GI, on your 20th anniversary.”

— John Carethers, MD, MACP,

University of Michigan

pathogenesis and gut inflammation, fecal mi-

crobiota transplantation has been increasingly 

employed. Preliminary data from more than 

40 patients show the promising effects of fe-

cal microbiota transplantation as both a res-

cue treatment and a front-line treatment with 

sustainable long-term effects.15,16 This method 

has been accepted as an effective, investiga-

tional alternative option. More exciting data are 

forthcoming from actively ongoing clinical tri-

als at several academic centers (NCT03819296, 

NCT04038619, and NCT04883762).

ICI resumption has not been routinely con-

sidered for patients who develop a colitis event 

after initial exposure, given the higher rate of 

colitis recurrence upon ICI re-initiation; how-

ever, a re-challenge with PD-1/PD-L1 mono-

therapy may lower this risk and delay its onset 

considerably compared to CTLA-4 regimen.17

Strategy of concurrent SIT treatment with long-

term ICI maintenance has shown success in 

reducing colitis recurrence, and this strategy 

can be widely implemented in current oncology 

practice to augment the cancer response.18

Moreover, with the increasing number of 

patients who have preexisting inflammatory 

bowel disease requiring more aggressive can-

cer treatment, ICI has been widely considered 

and used in current real-world practice despite 

the substantially higher risk of gastrointestinal 

adverse events (41% vs 11% in general).19 This 

group of patients can achieve equiv-

alent cancer response compared 

with patients without this 

predisposition.20-22 There-

fore, thorough evaluation 

and appropriate manage-

ment in a timely manner 

are critical to mitigating 

unfavorable outcomes for 

this population.

Concluding Thoughts 

With the advances in fundamental clinical 

research over the past 5 to 10 years in the field 

of ICI-related gastrointestinal toxicities, we are 

enthusiastic to further explore and conduct 

pioneering work on potential alternative treat-

ment options and to investigate their underly-

ing mechanisms at a deeper level. We truly hope 

that a globally united effort by physicians and 

scientists can mount a robust and multifaceted 

attack on this challenging problem and support 

our noble mission to make cancer history. 

Disclaimer: The views expressed in the submitted 

article are the author’s views and not the official 

position of The University of Texas MD Anderson 

Cancer Center.

Conflict of interest disclosures and a complete 

reference list are available in the online version of 

this article, asco.org/dailynews.

■ Although immune checkpoint inhibitors (ICI) have revolutionized cancer care, ad-

verse side effects such as ICI-induced colitis can derail effective treatment regi-

mens and result in insurmountable toxicities.

■ Prompt clinical, imaging, and endoscopic evaluation for ICI colitis—both after colitis 

development and before colitis treatment initiation—are critical to ensuring fewer 

complications and successful treatment completion.

■ Steroids remain the most common management tool for ICI colitis at moderate and 

severe levels, but selective immunosuppressants and fecal microbiota transplanta-

tion are being increasingly investigated in the current clinical practice/clinical trials 

with the benefit of reducing steroid exposure and its related complications, which 

can be effectively employed in real-world settings.
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“Now, what do I love about ASCO 

GI? It’s where we learn the latest 

and cutting-edge science and 

practices and, more importantly, 

it’s an intimate setting for 

networking. I always love sitting 

at a table in the Poster Session 

auditorium and working with international 

oncologists of all disciplines to craft a new 

clinical trial concept. At first, I was the young 

investigator, and now I love to actually mentor the 

young investigators in this regard. Thank you for 

all the great memories. I truly love ASCO GI.”

— Lisa Kachnic, MD, FASTRO, Columbia University
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How the ASCO GI Cancers Symposium Has Shaped the Education of 
Trainees/Junior Faculty and Community Oncologists

Junaid Arshad, MD; Umbreen Rozell, MD; and Aaron J. Scott, MD

T
he ASCO Gastrointestinal (GI) Can-cers Symposium is one of the largest platforms for highlighting the latest ad-vances and breakthroughs in the field of GI oncology. Hosted annually in San Fran-cisco, the Symposium marks the first ASCO event of the calendar year and draws scientific 

luminaries, accomplished clinical researchers, academicians, community oncologists, and medical trainees from around the world. The 2022 convention hosted a total of 4,100 (in-person and virtual) participants, 15% of whom were trainees, early-career faculty, or commu-nity oncologists. Besides heralding the biggest strides in GI oncology, the Symposium serves a vital function of learning and advancement for oncology professionals by offering high-quality educational seminars, career development op-portunities, and networking sessions. The op-tion to participate virtually has expanded the reach of the program, providing live interactive webinars as well as recorded sessions accessible at participants’ convenience.GI cancers account for 26% of the interna-tional cancer incidence burden and 35% of all cancer-related mortality, with a dynamic and constantly shifting treatment paradigm.1 The GI Cancers Symposium—cosponsored by ASCO, the Society of Surgical Oncology, the American Gastroenterological Association, and the American Society for Radiation Oncol-ogy—is at the forefront of unifying the field’s specialists, defining the evolving therapeutic landscape, and preparing the next generation of GI oncology professionals to face these can-cers. About 75% of U.S. patients newly diag-nosed with cancer choose to seek care in their community from clinical oncologists.2 The Symposium provides unparalleled education and training opportunities for these and all members of the oncology workforce. The Edu-cation Sessions offered at the Symposium in-clude formal and informal lectures on the latest clinical advances, interactive expert appraisal of the featured data, and multidisciplinary, case-based tumor board discussions. Such a congressional climate provides an opportunity to foster novel ideas, refresh clinical practice guidelines, and advance treatment options for 

gastroesophageal, colorectal, hepatopancreati-cobiliary, and neuroendocrine tumors, among others. In addition to the treatment landscape, the forum also addresses cancer prevention, screening and the issues of health equity, ac-cess, and disparities among all GI cancers.The Symposium’s educational commitment to trainees and junior faculty members extends beyond conventional learning and involves several career development opportunities. One-on-one meetings with scientific experts and faculty members facilitate mentorship. Complimentary and reduced membership and Conquer Cancer–supported grants and Merit Awards are some of the other avenues that the Symposium offers to promote career and edu-cational advancement opportunities.Invaluable networking opportunities are also available to the Symposium’s attendees. The Trainee & Early-Career Networking Lun-cheon, the Women’s Networking Reception, and the Meet the Experts Networking Lun-cheon are popular occasions to engage with the most esteemed and distinguished leaders in GI oncology. These casual gatherings with experts are grounds for developing an individualized career and research path. By facilitating con-nections with the pharmaceutical industry, science leaders, and nonprofit community or-ganizations, these events also provide recruit-ing resources and are of incredible interest to trainees and early-career faculty. Networking is further bolstered through online portals such as ASCO Connection that allow attendees to connect with colleagues, friends, and profes-sionals. Social media outlets—such as Twit-ter, where the Symposium’s official meeting hashtag is #GI23—truly convert the world of GI oncology into a global village.The field of GI oncology remains an attrac-tive choice for clinical and research develop-ment. In light of the enormous professional 

challenges that trainees and junior faculty face, such as staying abreast of rapid treatment ad-vances and deciding which career path of their own to pursue, participating in and connect-ing at the ASCO GI Cancers Symposium can offer a practical start to a stellar future career. After 20 years of excellence, the Symposium remains a premier symbol of education, career development, and networking opportunities for trainees, junior faculty, and community oncologists. 

Conflict of interest disclosures are available in the online version of this article, asco.org/dailynews.
References:
1. Arnold M, Abnet CC, Neale RE, et al. Global burden of 5 major types of gastrointestinal cancer. Gastroenterology. 2020;159(1):335-349.e15. 2. Pfister DG, Rubin DM, Elkin EB, et al. Risk adjusting survival outcomes in hospitals that treat patients with cancer without information on cancer stage. JAMA Oncol. 2015;1(9):1303-1310. American Society for Radiation Oncology Shares Education Materials for Every Type of Patient and PracticeW ith the ever-increasing demands on their time, physicians may sometimes forget to explain ba-sic facts of radiation therapy to patients and their families. Similarly, patients may experience information overload, anxi-ety, or difficulty absorbing verbal informa-tion at point of care. Provider resources from the American Society for Radiation Oncology (ASTRO) can help fill this void and empower patients and their loved ones.The ASTRO Communications Committee has worked to provide approachable and accu-rate patient education materials as a service to ASTRO members. Starting with only a general overview video and a few brochures 10 years ago, the committee now produces and updates visual and print media on most major disease sites and facilitates the production of other helpful resources for our busy daily practices.

Brochures
Patients and their families can make the most of their time in the radiation oncology waiting 

room with patient education brochures. Writ-ten in layman’s terms for all educational levels, the brochures cover broad topics, such as ra-diation therapy for cancer, as well as specific disease sites, including upper gastrointestinal (GI) and colon, rectal, and anal cancers. Several brochures, including an introduction to radia-tion therapy and stereotactic radiotherapy, are also available in Spanish. Color brochures are available to view online and for ASTRO mem-bers to order in packs of 50, with bulk pricing available for 10 packs or more. 

Videos
Research suggests that video-based educa-tion is well suited for patients of all education and literacy levels, with videos offering a pow-erful way for patients and their caregivers to comprehend information. ASTRO’s series of patient care videos have been created to help patients better understand what to expect when receiving radiation therapy for cancer. Another series from ASTRO includes an introductory video and 8 disease site–specific videos, includ-

ing specific videos on upper GI and lower GI sites. Some offices use these videos to help edu-cate new staff members who may not be famil-iar with radiation therapy.These videos are available for members to view or embed on their own facility websites and can also be purchased as downloadable files from the ASTRO product catalog. All vid-eos are available with Spanish voiceover op-tions. Patients can access these videos directly via the ASTRO website.

Presentations
Additionally, multiple presentations dedi-cated to demystifying radiation therapy for patients with cancer are available. A 24-slide presentation for patients and caregivers in-troduces radiation therapy and the radiation oncology team members’ roles; describes pro-cesses, treatment planning, and delivery of care; and provides links to more information. A 36-slide presentation designed for health care professionals helps familiarize colleagues from outside of oncology with the radiation 

oncology field. Lastly, various series of educa-tional PowerPoints for many disease sites are available for customization for each practice and presentation, whether for addressing col-leagues or a group of patients.Navigate to the ASTRO website to see all the provider resources available for patient and re-ferring physician education. 
– Leah Katz, MD, MPH

Reprinted with permission from ASTRO, November 2022.

GI23 COVERAGE AVAILABLE ONLINE
Read opinion pieces from GI23 faculty and other key opinion leaders as well as news articles on practice-informing science presented at the meeting online. Visit asco.org/dailynews for all GI23 coverage.

KEY POINTS
■ The ASCO Gastrointestinal Cancers Symposium is one of the largest platforms for highlighting innovative and cutting-edge scientific advances and breakthroughs in the field of gastrointestinal oncology.■ The Symposium serves a vital function of learning and advancement for oncology professionals, trainees, and community oncologists by offering high-quality educational seminars, career development opportunities, and networking sessions.
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2023 ASCO Gastrointestinal Cancers Symposium 
Celebrates 20 Years of Transformative Care 

P
articipants from across the globe will gather in San 
Francisco and online for the 2023 ASCO Gastro-
intestinal Cancers (GI) Symposium on January 
19-21. Celebrating 20 years of transformative care 

in GI cancers, the Symposium will feature innovative sci-
ence, solution-focused strategies, and multidisciplinary 
approaches across the cancer care continuum. 

The theme of the Symposium, “Applying Innovation, 
Transforming Care, and Advancing Equity,” illustrates 
the latest progress in cancer screening, diagnosis, and 
treatment, as well as the need for new strategies to achieve 
equitable access to treatment approaches that are shaping 
the future of GI cancer care. How to improve patient out-
comes and access to innovative therapies will be among 
the key questions addressed at the Symposium.

“We are excited for the 20th Anniversary Symposium, 
and our theme beautifully summarizes where we are in GI oncology,” said 
Symposium Chair-Elect Rachna T. Shroff, MD, MS, of the University of Ari-
zona Cancer Center. “We’re essentially at a crossroads for GI cancer treat-
ment. We are getting better at innovating and thinking outside of the box. 
Now we are focused on how we can improve drug development, therapies, 
screening, and diagnostic tools for our patients…and creating transformative 
care for them.” 

Building a Global GI Cancers Community 
Reflecting on the impact of the ASCO GI Symposium over the past 2 de-

cades, Dr. Shroff described the meeting as “revolutionary” in its focus on a 
specific disease space. Consequently, it has helped members of the GI com-
munity to feel part of a greater mission.

“I think that’s really what 20 years has brought—a GI community that is 
committed to improving the lives of patients with GI cancers,” Dr. Shroff ex-

plained. “ASCO has expanded that community over the 
years, making it more global and accessible to academ-
ics, community oncologists, Advanced Practice Providers, 
and everyone involved in the continuity of care and multi-
disciplinary care of patients.”

Improving Outcomes With 
Multidisciplinary Approaches

The Symposium will cover practice-changing studies 
across the GI cancer spectrum and feature sessions on a 
range of topics, including screening and diagnosis, mul-
timodality opportunities, drug development, clinical tri-
als, clinical research, and innovations that will shape the 
future of GI oncology. 

Multidisciplinary sessions will feature diverse perspec-
tives from specialists across the field. Specifically, discus-

sions about circulating tumor DNA (ctDNA) will provide updates on the 
progress that has been made in the field over the past year.  

“We will continue to explore ctDNA because the technology is advancing 
every year,” Dr. Shroff said. 

Experts will also highlight transformative advances in immunotherapy and 
ways to build on existing approaches, including immunotherapy combina-
tions. Additionally, as some GI cancers are immune-sensitive, understanding 
immune resistance will be key to making progress. 

“We need to explore how to leverage immunotherapy to make us really hit 
the next level in terms of outcomes,” Dr. Shroff emphasized. 

Strategies for targeting the tumor microenvironment to overcome immune 
resistance will also be addressed. 

“I think this will be a really important topic for all GI malignancies in terms 
of modulating the tumor microenvironment, building on the immunotherapy 

Plan Your GI23 
Symposium 
Experience 

T
he 20th ASCO Gastro-
intestinal (GI) Cancers 
Symposium will take 
place at Moscone West 

in San Francisco from Janu-
ary 19-21. Attendees can ex-
pect highly interactive sessions 
covering new, cutting-edge re-
search spanning all GI disease 
sites in cancer disparities; pre-
vention, screening, and heredi-
tary cancers; symptoms, toxici-
ties, and whole-person care; and 
more. Participants will also gain 
access to on-demand meeting 
materials. The ASCO GI Can-
cers Symposium is cosponsored 
by ASCO, the American Gastro-
enterological Association, the 
American Society for Radiation 
Oncology, and the Society of 
Surgical Oncology. 

Registration 
Registration will remain open 

through January 21 at 4:15 PM 
(PT). Registration is processed 
securely and confirmed imme-
diately by email. Please note that 
the Symposium is now cashless. 
If you would like to register on-
site and pay with cash, please 
contact our Meetings team. 

Attendees may register for 
in-person with online access or 
online-only access. Both regis-
tration options include:
■ On-demand access to session 

content
■ The ability to download pre-

sentation slides and posters
■ Access to meeting materials, 

including the Symposium 
program and abstracts 

■ Access to livestreams of most 
sessions 

■ Access to online posters and 
the online exhibitor directory

■ CME credits and MOC 
points from the American 
Board of Internal Medicine 
(ABIM) for physicians

Registration for in-person ac-
cess also includes entrance into 
all sessions, posters, and exhibits; 
3 continental breakfasts; 3 boxed 
lunches; 2 wine and cheese post-
er receptions; and in-person net-
working opportunities. 
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How to Unlock the True Power of AI 
in Oncology to Improve Patient Care 
Dr. Matthew Lungren will discuss future directions of AI use in oncology during keynote

T
he application of artificial 
intelligence (AI) in oncol-
ogy is still in its infancy, 
even though the advantages 

of AI could extend to numerous ar-
eas, including clinical trial match-
ing, therapeutic decision-making, 
and patient outcomes. Experts are 
optimistic that the potential benefits 
to patients, providers, and medical 
systems will propel the field forward 
over the next 2 decades.  

On Friday, January 20, Matthew 
Lungren, MD, MPH, chief medical 
information officer at Nuance Com-
munications (Microsoft) and asso-
ciate clinical professor at the Uni-
versity of California, San Francisco, 
will present a keynote lecture at the 
2023 ASCO Gastrointestinal Cancers 
Symposium. During his talk, reflect-
ing the Symposium theme of “Apply-
ing Innovation, Transforming Care, 

and Advancing Equity,” Dr. Lungren 
will highlight the latest develop-
ments, current challenges, and future 
directions of AI use in oncology.

Merging Medicine and 
Computer Science

Before joining Microsoft, Dr. 
Lungren worked as an interventional 
radiologist and physician-scientist 
at Stanford University School of 
Medicine, where he led the Stanford 
Center for Artificial Intelligence 
in Medicine and Imaging. His re-
search interests include multimodal 
data fusion models and new natural 
language processing approaches in 
health care, clinical trials focused 
on AI translation, applications of 
machine learning to public health, 
and open-source medical data. Dr. 
Lungren’s unique background as a 
clinical researcher with expertise in 

AI has positioned him well to serve 
as an advisor for both early-stage 
startups and Fortune 500 companies. 

In an interview with ASCO Dai-
ly News, Dr. Lungren noted that a 
wealth of patient data gathered in 
the scope of routine practice re-

See AI in Oncology, Page 4
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1/2 page (horizontal) 	 10” x 7”
1/2 page (vertical) 	 5” x 14”
1/4 page (vertical) 	 5” x 7”
Cover tip (supplied by advertiser) 	 10-1/4” x 4-3/4”

Publication trims at 10-7/8” x 15”. Keep live matter 1/2” from trim. No standard 
bleed ads will be accepted. Only gutter bleed spread ads will be accepted. 
Incorrectly sized tips and/or outserts may incur additional costs. Cover tip 
must be a single sheet only and printed on paper between 7pt. and 10pt. thick.

**COVER TIP/OUTSERT DELIVERY ADDRESS
Mittera Wisconsin 
Attn: Erin Krueger 
555 Beichl Avenue 
Beaver Dam, WI 53916

*Email tracking information and ship and expected delivery dates to John Salesi at 

JSalesi@AMCMediaGroup.com.

+Quantities of cover tips and outserts to be supplied by the advertiser are based on registration 
numbers and will be provided by AMC closer to the meeting date.
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The ASCO Gastrointestinal Cancers Symposium Daily News eNewsletters are sent 
prior to, during, and following the Symposium. A total of 7 eNewsletters will be sent. 
Content includes session previews, interviews with keynote speakers, and coverage of 
practice-changing research. The eNewsletters will be sent to attendees as well as 
ASCO members and nonmember physicians specializing in GI cancers.

CLOSING DATES
EDITION 	 SPACE 	 MATERIAL	 SEND DATE

Preview	 12/13	 12/20	 1/5 
Advance Coverage	 12/21	 1/5	 1/16 
Daily (Day 1)	 1/2	 1/9	 1/18
Daily (Day 2)	 1/2	 1/9	 1/19 
Daily (Day 3)	 1/2	 1/9	 1/20
Wrap-up	 1/4	 1/11	 1/22

Wrap-Up Specialty – Colorectal: 100% SOV for $25,000	 1/8	 1/15	 1/24

DOMESTIC (U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 7,000

POSITION	 COST (NET PER SEND)

Top 728x90 pixels 	 $16,000
First 300x250 pixels 	 $15,000
Second 300x250 pixels 	 $14,000

REQUIRED FILES
Advertisers must provide a JPG,  
PNG or GIF, and a clickthrough URL.  
No third-party tags can be accepted.

MECHANICAL SPECIFICATIONS
728x90 pixels 	 50 KB limit
300x250 pixels 	 50 KB limit

INTERNATIONAL (EX-U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 8,000

POSITION	 COST (NET PER SEND)

Exclusive 728x90 and	
$7,500

 
2-300x250 pixels
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EMAIL
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All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 
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The ASCO Gastrointestinal Cancers Symposium microsite (gi.asco.org) contains all 
information pertinent to the GI Cancers Symposium, including registration, program, 
general attendee information.

Limited to 4 advertisers, each campaign running for 12 months, beginning October 2023.

RUN OF SITE (ROS) RATES
POSITION 	 SOV	 COST (NET/YR)

728x90 pixels 	
25%	 $25,000

320x50 pixels	

AD HERE

REQUIRED FILES
Advertisers must provide one of the following file formats:

JPG/GIF with click-through URL, DCM HTML5 file, or third-party tag.

Animated creatives are limited to a maximum of three loops per 45 seconds.
User-enabled media is allowed. Third-party tags can only collect aggregate data 
(impressions and clicks) and not private user information.
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MECHANICAL SPECIFICATIONS

SIZE 	 DIMENSIONS 	 DIMENSIONS 
	 (BLEED) 	 (NON-BLEED)

Cover 	 8-3/8” x 11-1/8”	  7” x 10”

Publication trims at 8-1/8 x 10-7/8”, keep live matter 
1/2” from trim.

The print ASCO Gastrointestinal Cancers Symposium Program is a popular onsite 
reference for locating sessions and presentations. Organized by day and then 
chronologically by time, the Program offers information on sessions, posters, 
speakers, and locations and includes the exhibitor directory.

DISPLAY RATES
POSITION 	 4-COLOR (NET)

Cover 2 	 $15,000
Cover 3	 $10,000
Cover 4 	 $25,000

CLOSING DATES
SPACE 	 MATERIAL

11/29 	 12/6

PROGRAM

Applying Innovation, Transforming 
Care, Advancing Equity
January 19–21, 2023 
Moscone West | San Francisco, CA | Online

Wi-Fi Network: GI23  
No Password Required
gi.asco.org | #GI23

 

YEARS

The ASCO Daily News Podcast will produce one episode published after the 
meeting, which will be promoted in ASCO Daily News e-newsletters as well as on 
ASCO’s social media channels. The ASCO Daily News Podcast averages approxi-
mately 2,300 downloads per episode.

The advertiser will provide a 30-second audio file that will play prior to the episode.

Advertiser will be noted as the sponsor of this podcast in the written transcript.

All contracts are sold on exclusive sponsorship model for 60 days. Contracts are 
invoiced in full when the campaign begins. Contracts are non-cancellable.

REQUIRED AUDIO FILES
Advertisers must provide an MP3 audio file no longer than 30 seconds in length 
with variable bit rate (VBR). Bit rate should be no lower than 96kbps. Unbranded 
ads accepted.

COST: $10,000 PER PODCAST

WRAP-UP:
SPACE: 12/13
AD MATERIALS DUE FOR REVIEW: 12/20
FINAL AD MATERIALS: 1/16
ESTIMATED PUBLICATION DATE: 2/1

Click to access the ASCO Podcasts.

mailto:JCallow%40AMCMediaGroup.com?subject=
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The Hotel Key Card Sleeves are a 100% exclusive opportunity available for product 
branding or corporate advertising as a booth driver. Key cards and sleeves are 
distributed to approximately 1,500 attendees. Sleeves are double-sided. ASCO will 
manage key card sleeve production and distribution.

DISPLAY RATES
4-COLOR (NET)

$30,000

CLOSING DATES
SPACE	  MATERIAL

10/31	 11/7

MECHANICAL SPECIFICATIONS
Template provided upon request. Contact sales representative.

ADVERTISEMENT 
Corporate or 

Product Brand

The Hotel Room Door Drop takes place on Thursday morning. ASCO will deliver your 
brochure, invite, and/or visual aid in a GI Cancers Symposium branded bag to 
approximately 1,500 registered attendees staying at official Symposium hotels. 

RATES
DISTRIBUTION DAY 	 COST (NET)

One day - Thursday (1/18)	 $13,000

CLOSING DATES
SPACE 	 MATERIAL PROOF 	 INSERTS DUE

11/28 	 12/5 	 12/15 

MECHANICAL SPECIFICATIONS
Inserts must be printed material only. 
Standard inserts are limited to a maximum 
of four pages (two pages front and back)
with max size of 8-1/2” x 11”. 
Quantity: 1,900

INSERT DELIVERY ADDRESS
Mittera IL
Attn: Rich Kmetty
5656 McDermott Drive
Berkeley, IL  60163

Increase brand or corporate visibility by affixing your corporate or product brand on 
the outside of the Hotel Room Door Drop Bag. ASCO will place a sticker with the 
advertiser’s logo or custom message on the door drop bag, which will be delivered 
directly to the rooms of approximately 1,500 attendees early Thursday morning. The 
bag will be made from recycled paper. ASCO will handle production of the sticker.

ASCO GASTROINTESTINAL CANCERS 
SYMPOSIUM

ONSITE

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884
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7” wide x 3.5” tall 

Corporate or 
Product Brand 

Sticker

RATES
DISTRIBUTION DAYS 	 COST (NET)

Thursday (1/18)	 $25,000

CLOSING DATES
SPACE 	 MATERIAL PROOF	 PRINT-READY PROOF

11/13 	 11/20 	 12/1

MECHANICAL SPECIFICATIONS
7” wide x 3.5” tall (landscape) custom artwork or logo must be supplied as 4-color.
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LOGO

Coffee Cup Sleeves and Napkins are a 100% exclusive opportunity that are distributed at 
the food and beverage stations in the Posters, Exhibits, and Food Room. One-side imprint 
on approximately 7,000 sleeves and 10,000 napkins. Only corporate branded advertising 
is accepted for this opportunity.  ASCO reserves the right to place an imprint of ASCO’s 
choice on the side opposite the advertisers imprint. ASCO will manage all production.

DISPLAY RATES
DISTRIBUTION DAYS	 1-COLOR (NET)

1/18 - 1/20	 $25,000

CLOSING DATES
SPACE	  MATERIAL

10/31	 11/7

ASCO CONNECTION BONUS DISTRIBUTION 

ASCO Connection is ASCO’s official member magazine. The print and online editions highlight 
the membership experience through profiles of and interviews with the world’s leading 
oncology experts. The magazine is the primary source of information about ASCO’s programs, 
with a special focus on the combined contributions and accomplishments of ASCO and its 
individual members as they address the concerns of today’s oncology community.

CLOSING DATES
ISSUE DATE 		  SPACE 	 MATERIAL 	 MAILS

January 		  10/23 	 10/30 	 1/3

Cover tip & Outsert: PDF submitted for approval by: 11/1. Product delivered to printer by: 11/8

RUN OF BOOK (ROB) RATES
SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $4,995 	 $5,995
1/2 page	 $3,495	 $4,495

COVER/PREMIUM POSITION RATES
Cover 2* 		  $7,250
Cover 4* 		  $7,750
Table of contents 		  $6,500
Cover tip (supplied by advertiser) 	 $15,000
Outsert (supplied by advertiser)	 $15,000
*Covers can be 4 color and/or black - no PMS colors

ASCO GASTROINTESTINAL CANCERS 
SYMPOSIUM

ONSITE

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 
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LOGO

Spiral Notebooks will be placed outside the General Session room. Your color logo will be 
displayed on the back cover. Approximately 5,000 notebooks will be distributed. Only corporate 
branded advertising is accepted for this opportunity. ASCO will manage all production. 

DISTRIBUTION DAYS: 1/18-1/20
COST (NET): $35,000
SPACE: 10/31
MATERIAL DUE: 11/7
MECHANICAL SPECS: Please contact sales representative.

COVER TIP
CORPORATE OR 

PRODUCT BRANDED

MECHANICAL SPECIFICATIONS
 	 DIMENSIONS	 DIMENSIONS 
SIZE	 (BLEED) 	 (NON-BLEED)

Full page 	 8-3/8 x 11-1/8” 	 7 x 10”
1/2 page (horiz.) 	 — 	 7 x 4-7/8”
1/2 page (vert.) 	 — 	 3-3/8 x 10”
Publication trims at 8-1/8 x 10-7/8”. Keep live matter 1/2” 

from trim. 

Cover tip (supplied by advertiser) not to 
exceed: 7-1/2 x 5”
Outsert (supplied by advertiser) not to exceed: 
8 x 10-1/2”

For delivery instructions please contact AMC.

Issues 
available 

at GI!

eNewsletters available January 9 and January 23
The eNewsletters deliver a concise digest sent exclusively to ASCO’s proprietary 
database of members and non-members. Each email features information about ASCO’s 
key initiatives, and covers important topics such as advocacy, grant opportunities, 
upcoming meetings, and related deadlines. Content is generated in real-time and 
relevant from the preceding two weeks. Please email Sales Rep for details.

MECHANICAL SPECIFICATIONS
High-resolution or vector corporate logo. Contact sales representative for template.

Front
of

notebook

Your 
Logo 
Here
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AMC Media Group is the official out-of-home advertising provider for the 2024 ASCO Gastrointestinal Cancers Symposium. 
A variety of placements are available at various budget levels so that multiple sponsors have the opportunity to support ASCO 
with OOH media. Opportunities are available for the individual meetings as well as combined offerings that cover both GI and 
GU. Please contact your sales rep for additional information including availability and costs. Prices and availability are subject to 
change due to demand.

ASCO GASTROINTESTINAL CANCERS 
SYMPOSIUM

OUT-OF-HOME

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884
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ASCO GENITOURINARY CANCERS 
SYMPOSIUM

The print ASCO Genitourinary Cancers Symposium Daily News  
is the official meeting news source and offers direct access to 
attendees of the Symposium. It is available on the first day of the 
Symposium and will be distributed at Registration to every 
in-person attendee. A print wrap-up edition will be mailed 
following the Symposium to all domestic attendees and 
domestic ASCO members with an interest in GU cancers.

Issues are subject to closing early due to limited advertising space availability.

	 DATES:	 January 25-27, 2024

	 LOCATION:	 Moscone West Building, San Francisco, CA 
	 ATTENDANCE: 	 2022 (in person and online): 4,775 professionals (5,250 total)

		  2023 (in person and online): 5,125 professionals (5,825 total)

ONSITE EDITION DISPLAY RATES 
Contains session coverage and expert commentary.  
Distributed at Registration to every in-person attendee.  
Available on the first day of the meeting. 

SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $9,500	 $10,500 
Junior page	 $8,500	 $9,500 
1/2 page	 $8,500	 $9,500 
1/4 page	 $7,500	 $8,500

PREMIUM POSITION RATES*
Cover 2 	 $3,750
Cover 3 	 $2,750
Cover 4	 $5,750
Cover tip (supplied by advertiser)	 $20,000
Max 5 outserts (supplied by advertiser)  
   (Wrap-up only)	 $25,000 each

*In addition to display rates, there is a one-time premium charge for 
these opportunities.

CLOSING DATES
EDITION 	 SPACE 	 MATERIAL	 MAILS

Onsite issue 	 11/29 	 12/8 	 DOES NOT MAIL

Cover tip: PDF submitted for approval by: 11/29
	 Product delivered to printer**,+ by: 12/8

Wrap-up issue 	 1/19 	 1/26 	 2/14
Cover tip & Outsert:	 PDF submitted for approval by: 1/19
	 Product delivered to printer**,+ by: 1/26

WRAP-UP EDITION DISPLAY RATES 
A single section with scientific coverage from Thursday, Friday, 
and Saturday sessions. This issue will be mailed after the 
meeting is complete to all domestic attendees and domestic 
ASCO member GU specialists, approximately 3,900 recipients.

SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $12,000	 $13,000 
Junior page	 $11,000	 $12,000 
1/2 page	 $11,000	 $12,000
1/4 page	 $10,000	 $11,000

MECHANICAL SPECIFICATIONS (SEE PAGE 10 FOR MORE INFO)
SIZE 	 DIMENSIONS

Full page	 10-1/4” x 14”
Junior page	 7-1/2” x 10”
1/2 page (horizontal)	 10” x 7”
1/2 page (vertical)	 5” x 14”
1/4 page (vertical)	 5” x 7”
Cover tip (supplied by advertiser)	 10-1/4” x 4-3/4”
Outsert (supplied by advertiser) (Wrap-up only)	 7” x 10” maximum

Publication trims at 10-7/8 x 15”, keep live matter 1/2” from trim. No standard 
bleed ads will be accepted; gutter bleed spread ads will be accepted. 
Incorrectly sized tips and/or outserts may incur additional costs. Cover tip 
must be a single sheet only and printed on paper between 7pt. and 10pt. thick.

ASCO Genitourinary Cancers Symposium Captures 
the Pace and Promise of Advances in the Field

T
he ASCO Genitourinary (GU) 
Cancers Symposium wel-
comes attendees from across 
the globe to discuss practice-

changing research, novel care ap-
proaches across the spectrum of GU 
malignancies, and how to leverage new 
technologies to accelerate progress. 

The theme of the Symposium, 
“Today’s Science, Tomorrow’s Treat-
ment,” reflects the fast pace and 
promise of therapeutic advances in 
GU oncology, including practice-
changing studies in prostate, kidney, 
and bladder cancer.

“We’ve seen the rapid introduc-
tion of groundbreaking, novel thera-
pies and innovations throughout GU 
oncology that show us the potential 
of today’s science becoming tomor-
row’s treatment options [for pa-
tients],” said Christian Kollmanns-
berger, MD, FRCPC, of the BCCA 
Vancouver Cancer Centre at the 
University of British Columbia in 
Canada, and  Symposium chair.  

Experts will address how artificial 

intelligence is being used to improve 
digital pathology and radiology as 
well as the potential for this technol-
ogy to improve care. Sessions will 
also highlight new clinical practice 
approaches to complex care manage-
ment issues across malignancies.

The Cancer Moonshot and 
Future Funding

In his keynote address, titled, 
“Ending Cancer as We Know It: 
Predicting Future Cancer Prog-

ress,” Norman E. “Ned” Sharpless, 
MD, former director of the National 
Cancer Institute (NCI), will assess 
the impact of the Cancer Moonshot, 
launched in 2016 to accelerate the 
rate of progress against cancer, both 
generally and in the context of GU 
oncology specifically. Dr. Sharpless 
will also share his insights on how 
funding allocated to Moonshot 2.0 
will impact all attendees. Addition-
ally, he will highlight how the NCI’s 
National Clinical Trials Network can 

adapt to meet the needs of the oncol-
ogy community.

New Targets and Agents in 
Prostate Cancer 

Multiple sessions will explore new 
targets, concepts, and drug combina-
tions for GU malignancies, including 
metastatic castration-resistant pros-
tate cancer. Prostate-specific mem-
brane antigen (PSMA) PET imaging, 
for example, has transformed the 
detection and treatment of prostate 
cancer, and experts will share key re-
search advancing the field.

“One of the hottest topics in pros-
tate cancer is molecular imaging—
specifically, PSMA PET scans—
which enable us to see prostate 
cancer in places we had not seen be-
fore and much earlier than before,” 
said Todd Morgan, MD, of the Uni-
versity of Michigan, and chair-elect 
of the Symposium.  

The Symposium will explore dif-
ferent approaches to clinical decision-

GU23 Offers Ample 
Opportunities to 
Connect 

T
he 2023 ASCO Genito-
urinary (GU) Cancers 
Symposium offers new, 
innovative findings in 

the study, diagnosis, and treat-
ment of GU malignancies, as 
well as excellent online and 
in-person networking oppor-
tunities. In addition to the nu-
merous informal networking 
opportunities that in-person at-
tendance offers, structured ses-
sions will further assist partici-
pants in making connections. 

Networking On-Site
Trainee and Early-Career 
Networking Luncheon, Level 2, 
Room 2014 

This event will take place on 
Thursday, February 16, from 
11:45 AM-12:45 PM (PT). The 
luncheon offers early-career at-

See ASCO GU Cancers Symposium, Page 4
See Networking at GU23, Page 3

Plan Your #GU23 Symposium 
Experience 3

How We Treat mRCC: Options 
Beyond First-Line Therapy 5

ASTRO Confirms Commitment to 
Diversity, Equity, and Inclusion 10

SUO President Reports on the 
Future of the Society 12

Duration and Timing of ADT in 
Conjunction With Postoperative 
RT in Prostate Cancer 14

Radiation Therapy 
Underutilization: How Do We 
See What We Don’t See? 14

ASCO Guideline on 
Prescribing Opioids to 
Patients With Cancer 15

Defining the Role of Integrative 
Therapies in Clinical Oncology 21

First-Line Treatment of Cisplatin-
Ineligible Patients With mUC 22

The Treatment Sequence in 
Patients With FGFR-Mutant 
Urothelial Cancer: Questions 
and Recommendations 29

Revisiting the Power of Words 30

The Evolving Role of Antibody-Drug Conjugates 
for the Treatment of Urothelial Cancer

Matthew D. Galsky, MD

F
or decades, platinum-based 
chemotherapy represented 
the mainstay of first-line sys-
temic treatment of metastatic 

urothelial cancer (mUC), with tax-
anes typically employed as a default 
second-line standard. In 2016, the 

first immune checkpoint inhibitors 
were approved by the U.S. Food 
and Drug Administration (FDA) 
for the treatment of UC, represent-
ing a turning point in clinical drug 
development for the disease.1 Since 
that time, additional novel therapies 
have been introduced into the treat-
ment armamentarium representing 
drugs with diverse mechanisms of 
action and clinical profiles. Among 
these new therapies are antibody-
drug conjugates (ADCs), which are 

poised to dramatically alter long-
standing UC treatment paradigms 
in the upcoming years.

ADCs are complex drugs com-
posed of 3 critical components: (1) 
an antibody ideally directed against 
an antigen selectively expressed by 
malignant cells, (2) a cytotoxic pay-
load, and (3) a linker dictating how, 
when, and where the payload is de-
livered. Each of these components is 
critical and contributes to both the 
efficacy and toxicity of the ADC.

Enfortumab Vedotin
Enfortumab vedotin (EV) is an 

ADC composed of an antibody di-
rected against nectin-4 linked via a 
protease-cleavable linker to the mi-
crotubule-disrupting agent, mono-
methyl auristatin E (MMAE). In a 
phase 1 dose-escalation trial (EV-
101; NCT02091999), EV demon-
strated antitumor activity in patients 
with mUC, prompting the design of 
the EV-201 trial, a 2-cohort single-
arm study exploring EV in patients 
with mUC previously treated with 

both platinum-based chemotherapy 
and anti–PD-1/PD-L1 therapy (co-
hort 1) or patients previously treated 
only with anti–PD-1/PD-L1 therapy 
(cohort 2).2,3 Among 128 patients 
enrolled in cohort 1, the confirmed 
objective response rate (ORR) was 
44% (95% CI [35%, 53%]) with a 12% 
complete response rate. Based on 
these findings, EV received acceler-
ated approval by the FDA in Decem-
ber 2019. Among 91 patients enrolled 
in cohort 2, the ORR was 52% (95% 
CI [41%, 62%]), resulting in an ex-
pansion of the FDA label in July 2021 
to include this population. The most 
common adverse events associated 
with EV include fatigue, decreased 
appetite, dysgeusia, and peripheral 
sensory neuropathy. A rash can oc-
cur with EV and requires careful 
inspection, as this adverse event can 
range from bothersome to serious, 
with cases of Stevens–Johnson syn-
drome and toxic epidermal necroly-
sis reported. In addition, hyperglyce-
mia can occur, and the package insert 

See Antibody-Drug Conjugates, Page 4

INSIDE

Dr. Christian Kollmannsberger

Read opinion pieces from GU23 
faculty and other key opinion 

leaders as well as news articles 
on practice-informing science 

presented at the meeting online. 
Visit asco.org/dailynews for all 

GU23 coverage.
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■ ADCs are poised to dramatically alter the treatment of urothelial 
cancer (UC) in the upcoming years.

■ Several HER2 ADCs, including disitamab vedotin, have been 
explored in patients with metastatic UC, establishing proof of 
concept for this strategy. 

■ Based on series of successful phase 2 trials of ADCs plus PD-1/
PD-L1 blockade that have demonstrated among the highest 
ORRs in metastatic UC reported with doublet systemic therapy, 
phase 3 testing of such combinations versus standard 
chemotherapy are ongoing.

KEY POINTS

EXPERT 
EDITORIAL

Dr. Todd Morgan

ELECTRONIC AD SUBMISSION
Publication is produced off set and printed direct to plate (DTP). Ads 

must be submitted as a high-resolution PDF with advertiser name and 

issue date in the filename. Send a high-resolution PDF via email or file 

sharing service to John Salesi at JSalesi@AMCMediaGroup.com.
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Attn: Erin Krueger 
555 Beichl Avenue 
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*Email tracking information and ship and expected delivery dates to 

John Salesi at JSalesi@AMCMediaGroup.com.
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on registration numbers and will be provided by AMC closer to the meeting date.
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DOMESTIC (U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 6,000 

POSITION 	 COST (NET PER SEND)

Top 728x90	 $16,000   
First 300x250	 $15,000    
Second 300x250	 $14,000    

CLOSING DATES
EDITION 	 SPACE 	 MATERIAL	 SEND DATE

Preview	 12/21	 1/3	 1/12 
Advance Coverage	 1/5	 1/12	 1/23 
Daily (Day 1)	 1/9	 1/16	 1/25
Daily (Day 2)	 1/9	 1/16	 1/26
Daily (Day 3)	 1/9	 1/16	 1/27
Wrap-up	 1/11	 1/18	 1/29

Wrap-Up Specialty – Prostate: 100% SOV for $25,000	 1/12	 1/19	 1/30

The ASCO Genitourinary Cancers Symposium Daily News eNewsletters are sent prior 
to, during, and following the Symposium. A total of 7 eNewsletters will be sent. 
Content includes session previews, interviews with keynote speakers, and coverage of 
practice-changing research. The eNewsletters will be sent to attendees as well as ASCO 
members and nonmember physicians specializing in GU cancers.

MECHANICAL SPECIFICATIONS
728x90 pixels	 50KB limit
300x250 pixels	 50KB limit

REQUIRED FILES
Advertisers must provide a JPG,  
PNG or GIF, and a click-through URL.  
No third-party tags can be accepted.

INTERNATIONAL (EX-U.S.) EMAIL RATES
APPROXIMATE SENDS PER NEWSLETTER: 6,500 

POSITION 	 COST (NET PER SEND)

Exclusive 728x90 and 	
$7,500

 
2-300x250 pixels 

The ASCO Genitourinary Cancers Symposium microsite (gu.asco.org) contains all 
information pertinent to the GU Cancers Symposium, including registration, program, 
general attendee information.

Limited to 4 advertisers, each campaign running for 12 months, beginning October 2023.

RUN OF SITE (ROS) RATES
POSITION 	 SOV	 COST (NET/YR)

728x90 pixels 	
25%	 $25,000

320x50 pixels 

REQUIRED FILES
Advertisers must provide one of the following file formats:

JPG/GIF with click-through URL, DCM HTML5 file, or third-party tag.

Animated creatives are limited to a maximum of three loops per 45 seconds.
User-enabled media is allowed. Third-party tags can only collect aggregate data 
(impressions and clicks) and not private user information.

AD HERE

ASCO GENITOURINARY CANCERS 
SYMPOSIUM

EMAIL
WEBSITE

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884
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The print ASCO Genitourinary Cancers Symposium Program is a popular onsite 
reference for locating sessions and presentations. Organized by day and then 
chronologically by time, the Program offers information on sessions, posters, 
speakers, and locations and includes the exhibitor directory.

DISPLAY RATES
POSITION 	 4-COLOR (NET)

Cover 2 	 $15,000
Cover 3	 $10,000
Cover 4 	 $25,000

CLOSING DATES
SPACE 	 MATERIAL

12/1 	 12/8

MECHANICAL SPECIFICATIONS

SIZE 	 DIMENSIONS 	 DIMENSIONS 
	 (BLEED) 	 (NON-BLEED)

Cover 	 8-3/8” x 11-1/8”	  7” x 10”

Publication trims at 8-1/8 x 10-7/8”. 
Keep live matter 1/2” from trim.

PROGRAM

Today’s Science,  
Tomorrow’s Treatment
February 16–18, 2023
Moscone West  | San Francisco, CA | Online 

Wi-Fi Network: GU23 
No Password Required
gu.asco.org | #GU23

ASCO GENITOURINARY CANCERS 
SYMPOSIUM

PRINT PROGRAM
PODCAST

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884
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The ASCO Daily News Podcast will be producing 3 special episodes on genitourinary 
cancers that will be released before and after the 2024 Genitourinary Cancers 
Symposium. They will feature renowned physicians discussing practice-changing 
science that is especially relevant to oncologists interested in GU cancers.
 
There will be 2 episodes published before the meeting and an episode published 
after the meeting, all of which will be promoted in ASCO Daily News e-newsletters 
as well as on ASCO’s social media channels. The ASCO Daily News Podcast averages 
approximately 2,300 downloads per episode.

The advertiser will provide a 30-second audio file that will play prior to the episode.

Advertiser will be noted as the sponsor of this podcast in the written transcript.

All contracts are sold on exclusive sponsorship model for 60 days. Contracts are 
invoiced in full when the campaign begins. Contracts are non-cancellable.

REQUIRED AUDIO FILES
Advertisers must provide an MP3 audio file no longer than 30 seconds in length with 
variable bit rate (VBR). Bit rate should be no lower than 96kbps. Unbranded ads accepted.

COST: $10,000 PER PODCAST

Click to access the ASCO Podcasts.

20th Anniversary Episode
SPACE: 11/28
AD MATERIALS DUE FOR REVIEW: 12/5
FINAL AD MATERIALS: 12/19
ESTIMATED PUBLISHED DATE: 1/4

Advance: 
SPACE: 12/13
AD MATERIALS DUE FOR REVIEW: 12/20
FINAL AD MATERIALS: 1/5
ESTIMATED PUBLISHED DATE: 1/23

Wrap-Up:
SPACE: 12/21
AD MATERIALS DUE FOR REVIEW: 1/5
FINAL AD MATERIALS: 1/19
ESTIMATED PUBLISHED DATE: 2/6

mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/podcasts


The Hotel Key Card Sleeves are a 100% exclusive opportunity available for product 
branding or corporate advertising as a booth driver. Key cards and sleeves are distributed 
to approximately 1,700 attendees. Sleeves are double-sided. ASCO will manage key card 
sleeve production and distribution.

DISPLAY RATES
4-COLOR (NET)

$30,000

CLOSING DATES
SPACE	  MATERIAL

10/31	 11/7

MECHANICAL SPECIFICATIONS
Template provided upon request. Contact sales representative.

Increase brand or corporate visibility affixing your corporate or product brand on the 
outside of the Hotel Room Door Drop Bag. ASCO will place a sticker with the 
advertiser’s logo or custom message on the door drop bag, which will be delivered 
directly to the rooms of approximately 1,700 attendees early Thursday morning. The 
bag will be made from recycled paper. ASCO will handle production of the sticker.

ADVERTISEMENT 
Corporate or 

Product Brand

The Hotel Room Door Drop takes place on Thursday morning. ASCO will deliver your 
brochure, invite, and/or visual aid in a GU Cancers Symposium branded bag to 
approximately 1,700 registered attendees staying at official Symposium hotels.

RATES
DISTRIBUTION DAY 	COST (NET)

One day - Thursday (1/25)	 $13,000

CLOSING DATES
SPACE 	 MATERIAL PROOF 	 INSERTS DUE

11/28 	 12/5 	 12/15 

MECHANICAL SPECIFICATIONS
Inserts must be printed material only. 
Standard inserts are limited to a maximum 
of four pages (two pages front and back) 
with max size of 8-1/2” x 11”.
Quantity: 2,100

INSERT DELIVERY ADDRESS
Mittera IL
Attn: Rich Kmetty
5656 McDermott Drive
Berkeley, IL  60163

ASCO GENITOURINARY CANCERS 
SYMPOSIUM

ONSITE

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 
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7” wide x 3.5” tall 

Corporate or 
Product Brand 

Sticker

RATES
DISTRIBUTION DAYS 	 COST (NET)

Thursday (1/25)	 $25,000

CLOSING DATES
SPACE 	 MATERIAL PROOF	 PRINT-READY PROOF

11/13 	 11/20 	 12/1

MECHANICAL SPECIFICATIONS
7” wide x 3.5” tall (landscape) custom artwork or logo must be supplied as 4-color.

mailto:JCallow%40AMCMediaGroup.com?subject=


COVER TIP
CORPORATE OR 

PRODUCT BRANDED

Coffee Cup Sleeves and Napkins are a 100% exclusive opportunity that are distributed at 
the food and beverage stations in the Posters, Exhibits and Food Room. One-side imprint 
on approximately 9,500 sleeves and 15,000 napkins. Only corporate branded advertising 
is accepted for this opportunity. ASCO reserves the right to place an imprint of ASCO’s 
choice on the side opposite the advertisers imprint. ASCO will manage all production.

DISPLAY RATES
DISTRIBUTION DAYS	 1-COLOR (NET)

1/25-1/27	 $25,000

CLOSING DATES
SPACE	  MATERIAL

10/31	 11/7

ASCO GENITOURINARY CANCERS 
SYMPOSIUM

ONSITE

All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884
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ASCO CONNECTION BONUS DISTRIBUTION 

ASCO Connection is ASCO’s official member magazine. The print and online editions highlight 
the membership experience through profiles of and interviews with the world’s leading 
oncology experts. The magazine is the primary source of information about ASCO’s programs, 
with a special focus on the combined contributions and accomplishments of ASCO and its 
individual members as they address the concerns of today’s oncology community.

CLOSING DATES
ISSUE DATE 		  SPACE 	 MATERIAL 	 MAILS

January 		  10/23 	 10/30 	 1/3

Cover tip & Outsert: PDF submitted for approval by: 11/1
Product delivered to printer by: 11/8

RUN OF BOOK (ROB) RATES
SIZE 	 B/W (NET)	 4-COLOR (NET)

Full page	 $4,995 	 $5,995
1/2 page	 $3,495	 $4,495

COVER/PREMIUM POSITION RATES
Cover 2* 		  $7,250
Cover 4* 		  $7,750
Table of contents 		  $6,500
Cover tip (supplied by advertiser) 	 $15,000
Outsert (supplied by advertiser)	 $15,000
*Covers can be 4 color and/or black - no PMS colors

Spiral Notebooks will be placed outside the General Session room. Your color logo will be 
displayed on the back cover. Approximately 5,000 notebooks will be distributed. Only corporate 
branded advertising is accepted for this opportunity. ASCO will manage all production. 

DISTRIBUTION DAYS: 1/25-1/27
COST (NET): $35,000
SPACE: 10/31
MATERIAL DUE: 11/7
MECHANICAL SPECS: Please contact sales representative.

MECHANICAL SPECIFICATIONS
SIZE 	 DIMENSIONS	 DIMENSIONS 
	 (BLEED) 	 (NON-BLEED)

Full page 	 8-3/8 x 11-1/8” 	 7 x 10”
1/2 page (horiz.) 	 — 	 7 x 4-7/8”
1/2 page (vert.) 	 — 	 3-3/8 x 10”
Publication trims at 8-1/8 x 10-7/8”, keep live matter 1/2” 

from trim. 

Cover tip (supplied by advertiser) not to 
exceed: 7-1/2 x 5”
Outsert (supplied by advertiser) not to exceed: 
8 x 10-1/2”

For delivery instructions please contact AMC.

LOGO

LOGO

Front
of

notebook

Your 
Logo 
Here

Issues 
available 

at GU!

eNewsletters available January 9 and January 23
The eNewsletters deliver a concise digest sent exclusively to ASCO’s proprietary 
database of members and non-members. Each email features information about ASCO’s 
key initiatives, and covers important topics such as advocacy, grant opportunities, 
upcoming meetings, and related deadlines. Content is generated in real-time and 
relevant from the preceding two weeks. Please email Sales Rep for details.

MECHANICAL SPECIFICATIONS
High-resolution or vector corporate logo. Contact sales representative for template.

mailto:JCallow%40AMCMediaGroup.com?subject=


AMC Media Group is the official out-of-home advertising provider for the 2024 ASCO Genitourinary Cancers Symposium. A variety of 
placements are available at various budget levels so that multiple sponsors have the opportunity to support ASCO with OOH media. 
Opportunities are available for the individual meetings, as well as combined offerings that cover both GI and GU. Please contact your 
sales rep for additional information including availability and costs. Prices and availability are subject to change due to demand.

ASCO GENITOURINARY CANCERS 
SYMPOSIUM

OUT-OF-HOME

WallscapesDioramasCarousel Wraps

Tension Fabric Displays Transit Shelter

Information KiosksBillboards

News Racks
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Increase your share of voice at the world’s premier oncology meeting. The 
following Daily News issues will be printed for the 2024 ASCO Annual Meeting:

1.	Registration edition (distributed at badge and materials pick-up area)
2.	Two-day (distributed Saturday and Sunday)
3.	Wrap-up edition (mailed to domestic members)

DATES: 	 May 31 - June 4, 2024
LOCATION: 	 Chicago, IL
ATTENDANCE: 		 2022 (in-person and online) - 36,000 professionals (42,350 total)
	 2023 (in-person and online) - 36,750 professionals (44,400 total)

REGISTRATION EDITION DISPLAY RATES
A single section containing program highlights and session previews. The Best of 

ASCO Connection is inserted in this issue. Distributed at registration, materials 

pick-up, in bins throughout the convention center, and to registered groups.

SIZE	 B/W (NET)	 4-COLOR (NET)

Full page 	 $9,000	 $10,000
Junior page 	 $8,000	 $9,000
1/2 page 	 $8,000	 $9,000
1/4 page 	 $5,000	 $6,000
Cover tip (supplied by advertiser)	 $28,500	 $28,500

SATURDAY-SUNDAY DISPLAY RATES (2 ISSUES)
A multi-section issue featuring coverage of the highest-impact abstract 
presentations. Content will also include expert commentary from key oncology 
opinion leaders and coverage of education sessions with clinical impact. 
Distributed by convention center personnel and in bins throughout the convention 
center and exhibit hall. Rates are inclusive of one ad to appear in both issues. An 
additional charge of $2500 will be applied to have a different ad in each issue.

SIZE	 B/W (NET)	 4-COLOR (NET)

Full page 	 $21,000	 $22,000
Junior page 	 $19,600	 $20,500
1/2 page 	 $19,600	 $20,500
1/4 page	 $14,500	 $15,500

WRAP-UP EDITION DISPLAY RATES
A single section featuring summaries of the top practice-informing science presented at 

the ASCO Meeting. Will be mailed 3 weeks after the meeting is complete to all domestic 

meeting attendees and domestic ASCO members.

SIZE	 B/W (NET)	 4-COLOR (NET)

Full page 	 $18,500	 $19,600
Junior page 	 $17,500	 $18,550
1/2 page 	 $17,500	 $18,550
1/4 page	 $12,500	 $13,500
Cover tip (supplied by advertiser) 	 $26,500	 $26,500
Outsert (supplied by advertiser) 	 $26,500	 $26,500

PREMIUM POSITION RATES*
POSITION 	 PER EDITION (NET)** 

Cover 2 	 $3,750
Cover 3 	 $2,750
Cover 4 	 $5,750
Center Spread	 $3,000

SWOG-S1826 Paves the Way for Nivolumab Plus AVD Chemotherapy 
as New Standard of Care for Advanced-Stage Hodgkin Lymphoma

A
lthough longer-term data are needed, progression-free survival (PFS) 
outcomes of the randomized phase 3 SWOG-S1826 trial provide sup-
port for the use of nivolumab plus AVD (doxorubicin, vinblastine, 
and dacarbazine) chemotherapy for both adult and pediatric patients 

with newly diagnosed stage III through IV classic Hodgkin lymphoma (LBA4). 
Results from the second planned interim analysis, based on 50% of the total 

expected PFS events among 976 evaluable patients, revealed a 52% reduction 
in the risk of disease progression or death with the use of nivolumab plus AVD 

versus brentuximab vedotin (BV) 
plus AVD (HR 0.48, 99% CI [0.27, 
0.87]; P = .0005). With a median 
follow-up of 12.1 months, 1-year PFS 
rates were 94% with nivolumab/AVD 
versus 86% with BV/AVD (Figure, 
see page 6).

The efficacy signal with nivolum-
ab/AVD far exceeded the conser-
vative protocol-specified statistical 
boundary, prompting the indepen-
dent data monitoring committee to 
recommend early unblinding of the 
results, which were presented by Alex 
F. Herrera, MD, of City of Hope, at 
the Plenary Session of the 2023 ASCO Annual Meeting. 

“Follow-up is ongoing to confirm the durability of PFS, assess overall 
survival, and assess patient-reported outcomes. But based on these results, 
nivolumab/AVD is poised to be a new standard therapy for the treatment of 
advanced-stage classic Hodgkin lymphoma across the age spectrum. This is a 
key step toward harmonizing pediatric and adult therapy of classic Hodgkin 
lymphoma,” Dr. Herrera stated. 

“This is a practice-changing study given the favorable efficacy and 

INDIGO: Vorasidenib Offers Patients With IDH-Mutant Low-Grade 
Glioma a Means to Delay Chemotherapy and Radiotherapy 

V
orasidenib represents the 
first targeted agent to im-
prove patient outcomes in 
low-grade glioma, mark-

ing the first therapeutic windfall in 
this disease in more than 20 years. 
Early use of vorasidenib in patients 
with IDH-mutant grade 2 glioma 
significantly reduced the risk of dis-
ease progression or death compared 
with placebo within the randomized 
phase 3 INDIGO trial (LBA1). 

Moreover, vorasidenib enabled 
patients to delay the time at which 
they needed to start radiotherapy 
and chemotherapy—and hence the 
associated toxicities of these treat-
ments. The likelihood of not receiv-
ing a subsequent treatment interven-
tion at 24 months was 83.4% among 
patients who received vorasidenib 
as compared with 27.0% among pa-
tients who received placebo. 

Given the potential to address 
unmet needs in patients with low-

grade gliomas, vorasidenib has been 
granted a fast-track designation by 
the U.S. Food and Drug Adminis-
tration for the treatment of patients 
with IDH-mutant disease.

“Patients with this disease are 
typically young, on average in their 
fourth decade of life at diagnosis. 
They are otherwise healthy, and 
they’re striving to maintain a normal 

life, remain active, work, and raise 
families despite the diagnosis of a 
malignant brain tumor,” explained 
INDIGO Principal Investigator Ingo 
Mellinghoff, MD, FACP, of Memori-
al Sloan Kettering Cancer Center, in 
an interview with ASCO Daily News. 
Dr. Mellinghoff presented the study 
findings during the Plenary Session 
of the 2023 ASCO Annual Meeting.  

“The potential approval of vora-
sidenib for IDH-mutated glioma 
could delay the need for more ag-
gressive therapies, marking a para-
digm shift in this disease,” he said. 
“It really is an important step toward 
less toxic, more precise cancer thera-
py for these young patients.”

Discussant Rimas Vincas Lukas, 
MD, of Northwestern University, 
agreed. “This is a really impres-
sive endeavor. In the big picture, 
vorasidenib is going to change our 
clinical practice and be a fantastic 
addition to our therapeutic arma-
mentarium for patients with low-
grade gliomas,” he remarked.

INDIGO Rationale
Although grade 2 IDH-mutant 

gliomas are referred to as “low-
grade” diffuse gliomas due to their 
slower progression compared with 
IDH wild-type glioblastomas, they 

See INDIGO Study, Page 2

See SWOG-S1826 Trial, Page 6

Dr. Rimas Vincas Lukas

SONIA Challenges 1L CDK4/6 
Inhibitor Use in HR+/HER2– 
Advanced BC 2

Data Suggest New Ways 
to Make Capecitabine 
More Tolerable 4

PROSPECT Shows Paths to 
High Cure Rate in Locally 
Advanced Rectal Cancer 8

Final ADAURA OS Analysis: 
Osimertinib Is SOC in 
Stage IB-IIIA EGFRm NSCLC 9

TALAPRO-2: 1L Talazoparib/
Enzalutamide Excels in 
BRCAm mCRPC 12

CARTITUDE-4 Shows Cilta-Cel 
Benefit in Lenalidomide-
Refractory MM 14

HIGHLIGHTS

Plenary Session at 2023 ASCO Annual Meeting.

2023 ASCO ANNUAL MEETING WRAP UP

■ INDIGO is the first 
randomized phase 3 
study of a targeted 
therapy in grade 2 
IDH1/2-mutated glioma.

■ The results showed that 
vorasidenib led to a 
61% reduction in the 
risk of tumor progression 
or death and significantly 
delayed the need for 
more toxic therapy 
when compared with 
placebo.

■ Vorasidenib demonstrated 
a manageable safety 
profile; only transaminase 
elevations and diarrhea 
occurred more frequently 
compared with placebo.

KEY POINTS

Dr. Ingo Mellinghoff

■ Nivolumab plus AVD significantly prolonged progression-
free survival and was better tolerated when compared with 
brentuximab vedotin plus AVD in patients with advanced-stage 
Hodgkin lymphoma ≥ 12 years of age.

■ Overall, < 1% of patients in the trial received end-of-treatment 
radiation therapy.

■ Nivolumab plus AVD is poised to become a new standard of 
care for the treatment of classic Hodgkin lymphoma and marks 
a key step toward harmonizing the treatment of pediatric and 
adult patients.

KEY POINTS
Dr. Alex F. Herrera
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*� �In addition to display rates, there is a 

premium charge for these opportunities.

**� �Saturday and Sunday count as separate 
editions for premium positons

CLOSING DATES

EDITION: Registration
DISTRIBUTION: 5/31
SPACE: 4/10
MATERIAL: 4/18

Cover Tip: PDF submitted for approval by: 4/30
Product delivered to printer**, + by: 5/7

EDITION: Saturday and Sunday
DISTRIBUTION: 6/1 and 6/2
SPACE: 4/10
MATERIAL: 4/18

EDITION: Wrap Up
MAILS: 6/26
SPACE: 5/16
MATERIAL: 5/23

Cover Tip & Outserts: 
PDF submitted for approval by: 6/5
Product delivered to printer**, + by: 6/12
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ASCO DAILY NEWS

ELECTRONIC AD SUBMISSION
Publication is produced off set and printed direct to plate (DTP). Ads must be submitted as a 

high-resolution PDF with advertiser name and issue date in the filename. Send a high-resolution 

PDF via email or file sharing service to John Salesi at JSalesi@AMCMediaGroup.com.

DAILY NEWS:  
MECHANICAL SPECIFICATIONS

MECHANICAL SPECIFICATIONS
SIZE 	 DIMENSIONS

Full page 	 10-1/4” x 14”
Junior page 	 7-1/2” x 10”
1/2 page (horizontal) 	 10” x 7”
1/2 page (vertical) 	 5” x 14”
1/4 page (vertical) 	 5” x 7”
Cover tip (supplied by advertiser) 	 10-1/4” x 4-3/4”
Outsert (supplied by advertiser) Wrap-Up Only	 7” x 10” max

Publication trims at 10-7/8” x 15”. Keep live matter 1/2” from trim. No standard 
bleed ads will be accepted. Only gutter bleed spread ads will be accepted. 
Incorrectly sized tips and/or outserts may incur additional costs. Cover tip 
must be a single sheet only and printed on paper between 7pt. and 10pt. thick.

**COVER TIP/OUTSERT DELIVERY ADDRESS
Mittera Wisconsin 
Attn: Erin Krueger 
555 Beichl Avenue 
Beaver Dam, WI 53916

*Email tracking information and ship and expected delivery dates to John Salesi at 

JSalesi@AMCMediaGroup.com.

+Quantities of cover tips and outserts to be supplied by the advertiser are based on registration 
numbers and will be provided by AMC closer to the meeting date.

FULL PAGE
10 1/4” X 14”

2 PAGE SPREAD
21.125” X 14”

(.5” SAFETY ON EACH SIDE OF GUTTER) JUNIOR
7 1/2” X 10”

HALF PAGE 
VERTICAL

5” X 14”

HALF PAGE HORIZONTAL
10” X 7”

QUARTER 
PAGE 

VERTICAL
5” X 7”

Daily News Print  
Mechanical Specifications
Gray areas indicate ad dimensions and how it will sit  
within the publications trim of 10 7/8” x 15”.
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EMAIL APPROX. DISTRIBUTION
EDITION	 DOMESTIC SENDS	 INTERNATIONAL SENDS	

Advance Coverage: Breast Cancer	 7,000	 8,000

Advance Coverage: GI Cancers	 6,000	 7,500

Advance Coverage: GU Cancers	 5,300	 6,400

Advance Coverage: Hematologic Malignancies 	 9,700	 5,200

Advance Coverage: Immuno-Oncology	 8,000	 5,800

Advance Coverage: Lung Cancer	 7,000	 6,500

Note that these numbers may increase depending on the number of non-physician 
non-members registered for the meeting.

ASCO Daily News eNewsletters deliver news coverage of the ASCO Annual Meeting. 
Each day of the meeting, ASCO editorial staff aggregate select content of important 
presentations and create twice-daily email communications, one sent in the morning, 
the other in the evening. Additional emails will be sent prior to and after the meeting.

Emails will be sent to ASCO members, non-member physicians, and Annual Meeting 
attendees. Advertisers will have exclusive opportunities to increase exposure.

DOMESTIC (U.S.) EMAIL RATES
Approximate sends per newsletter: 24,000

POSITION 	 COST (NET PER SEND)

Top 728x90 pixels 	 $16,000
First 300x250 pixels 	 $15,000 
Second 300x250 pixels 	 $14,000

INTERNATIONAL (EX-U.S.) EMAIL RATES
Approximate sends per newsletter: 27,500

POSITION 	 COST (NET PER SEND)

Exclusive 728x90 and
2-300x250  	

$7,500

CLOSING DATES
Contracts due three weeks prior to email 
send date. Materials due two weeks prior 
to email send date.

MECHANICAL SPECIFICATIONS
728x90 pixels	 50 KB limit
300x250 pixels	 50 KB limit

REQUIRED FILES
Advertisers must provide a JPG, PNG  
or GIF, and a clickthrough URL.  
No third-party tags can be accepted.

EDITION	 APPROX. SEND DATE

Preview	 5/2

Education Preview 	 5/15 

Advance Coverage 	 5/23

Daily Morning (Fri.-Tue.)	 5/31-6/4

Daily Evening (Fri.-Tue.)	 5/31 -6/4

Day 6	 6/5

Podcast Recap	 6/28

AD HERE

AD HERE

AD HERE

DOMESTIC (U.S.) EMAIL RATES 
$25,000 net/email

INTERNATIONAL (EX-U.S.) EMAIL RATES 
$7,500 net/email 

CLOSING DATES
SPACE 	 MATERIAL 	 APPROX. SENDS

May 3 	 May 10	 5/24-5/29

MECHANICAL SPECIFICATIONS
728x90 pixels		  50 KB limit
300x250 pixels		  50 KB limit

REQUIRED FILES
Advertisers must provide a JPG, PNG  
or GIF, and a clickthrough URL.  
No third-party tags can be accepted.
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EMAILASCO ANNUAL MEETING

The ASCO Daily News Specialty Advance Coverage eNewsletters preview the content 
in select specialties. The eNewsletters will be sent to all ASCO members in the 
specialty area, non-member physicians in the specialty area and Annual Meeting 
attendees in the specialty area.

Both exclusive opportunities include a 728x90 and two 300x250 spots.
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EMAIL
VIDEOASCO ANNUAL MEETING

The ASCO Daily News Specialty Wrap-Up emails are created by ASCO during the 
Annual Meeting. ASCO staff will aggregate information from the Annual Meeting 
pertaining to specialties and create emails for specialists in certain fields of oncology. 
Following the Annual Meeting each eNewsletter will be sent to ASCO members in the 
specialty area, non-member physicians in the specialty area, and Annual Meeting 
attendees in the specialty area. Each email will be exclusive to one advertiser. 

Both exclusive opportunities include a 728x90 and two 300x250 spots.

EMAIL APPROX. DISTRIBUTION 
EDITION	 DOMESTIC SENDS	 INTERNATIONAL SENDS

Breast Cancer	 7,000	 8,000 
GI Cancers 	 6,000	 7,500 
GU Cancers	 5,300	 6,400 
Hematologic Malignancies	 9,700	 5,200 
Immuno-Oncology	 8,000	 5,800
Lung Cancer	 7,000	 6,500

Wrap-Up (Specialty TBD)

Wrap-Up (Specialty TBD)

DOMESTIC (U.S.) EMAIL RATES 
$25,000 net/email

INTERNATIONAL (EX-U.S.) EMAIL RATES 
$7,500 net/email 

CLOSING DATES
SPACE 	 MATERIAL 	 APPROX. SENDS

May 17 	 May 24 	 6/10-6/17

MECHANICAL SPECIFICATIONS
728x90 pixels 		  50 KB limit
300x250 pixels 		  50 KB limit

REQUIRED FILES
Advertisers must provide a JPG,  
PNG or GIF, and a clickthrough URL.  
No third-party tags can be accepted.
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ASCO Daily News will be producing 
exclusive video interviews with 2024 
ASCO Annual Meeting Plenary Session 
presenters. Videos will be released on 
the day of the presentations. Videos will 
provide expert insight from the present-
ers of the highly popular Plenary 
abstracts, including how their research 
might affect the future of cancer care.

These exclusive interviews will be 
promoted as a top item in one of the 2024 
ASCO Annual Meeting daily newsletters 
(sent to 53,000+ recipients). They will also 
be featured in the ASCO Daily News 
Annual Meeting general wrap-up issue 
(also sent to 53,000+ recipients) and 
prominently shared on ASCO’s Twitter, 
Facebook, and LinkedIn channels. The 
videos will live on YouTube and also as 
embedded videos with transcripts on the 
Daily News website. Sponsor will provide a 
15-30 second audio/video that will be 
played at the beginning of each video. 
Corporate branding only.

SOV	  COST (NET)

100% 	 $30,000

CLOSING DATES
SPACE	 SCRIPT REVIEW

4/5	 4/12

FINAL FILE	 PUBLISHED

4/29	 6/2

SOV	  COST (NET)

100% 	 $30,000

CLOSING DATES
SPACE	 SCRIPT REVIEW

4/5	 4/12

FINAL FILE	 PUBLISHED

4/29	 5/31-6/4

Click to access videos

NEW OPPORTUNITY! 
TOP SCIENCE OF THE DAY 
INTERVIEWS

ASCO Daily News Videos are a spinoff 
of the popular Plenary Video Series 
and expand the video program to 
cover even more top science from 
ASCO. Four episodes will be released, 
each featuring an exclusive interview 
with the presenter of a practice-
informing abstract, as selected by an 
oncology KOL. Sponsor will provide a 
15-30 second audio/video that will be 
played at the beginning of each video. 
Corporate branding only.

AD HERE

AD HERE

AD HERE

mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/video


PODCASTASCO ANNUAL MEETING

The ASCO Daily News Podcast includes coverage of the top abstracts and practice-
changing science from ASCO’s Annual Meeting. The Advance Coverage podcasts are 
released before the ASCO Annual Meeting shortly after embargo lift, providing listeners 
with breaking news on practice-informing data.

The Wrap-Up Coverage podcasts feature in-depth analysis with key opinion leaders on 
how ASCO24 science will impact practice.
 
The Advance Coverage and Wrap-Up Coverage podcasts will be promoted in ASCO 
Daily News e-newsletters as well as on ASCO’s social media channels. The ASCO Daily 
News Podcast averages approximately 2,600 downloads per episode.

The advertiser will provide a 30-second audio file that will play prior to the episode. 
Advertiser will be noted as the sponsor of this podcast in the written transcript.

All contracts are sold on exclusive sponsorship model for 60 days. Contracts are 
invoiced in full when the campaign begins. Contracts are non-cancellable.
 

REQUIRED AUDIO FILES
If audio file is longer than 30 seconds, please contact your sales rep for additional options.
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Click to access the ASCO Podcasts.

KOL PODCAST
NEW OPPORTUNITY! 
The ASCO Daily Podcast will cover the top science from the ASCO meeting, selected 
and presented by an oncology KOL. A new episode will be released each day of the 
meeting, keeping members and attendees updated with the practice-informing news 
coming out of the ASCO Annual Meeting. The podcast will be released daily on the 
ASCO Daily News podcast channel, included in the ASCO Daily News daily 
eNewsletter, and promoted on social media.

COST OF EACH (NET): $12,500

Reserve 2 podcasts for $20,000.

CLOSING DATES
For contract and material due dates, please contact an AMC Sales Representative.

Wrap-Up Coverage Podcasts: June 2024
Breast
GI Cancers
GU Cancers
Heme
Immuno-oncology
Lung
Plenary Wrap-Up Top 5 Abstracts

COST OF EACH (NET): $12,500

Advance Coverage Podcasts: May 2024
Breast
GI Cancers
GU Cancers
Heme
Immuno-oncology
Lung

COST OF EACH (NET): $12,500

mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/podcasts
https://dailynews.ascopubs.org/podcasts


The Annual Meeting Program is an onsite reference for locating sessions and 
presentations. It includes information on sessions, abstract presentations, speakers, 
and locations. It also includes an index of scientific sessions, a listing of ancillary 
events, and information on attendee resources. Every in-person attendee will have the 
opportunity to receive the printed program.

DISPLAY RATES

POSITION	 4-COLOR (NET)

Dividing tabs (double-sided) 	 $20,000
Cover 2 	 $25,000
Cover 3 	 $20,000
Cover 4 	 $30,000

CLOSING DATES

POSITION	 SPACE	 MATERIAL

Dividing Tabs	 3/28	 4/4
Cover	 4/4	 4/11

The Exhibitor Directory provides important need-to-know information about the exhibit 
hall. This publication will be provided at materials pick up and distributed at the entrances 
to the exhibit hall. Sections will include a detailed listing of companies at the Annual 
Meeting by name, by booth number, and by category. In addition, this essential resource 
will include Expanded Premium Listings, Industry Expert Theater session information, and 
ancillary CME events. 

DISPLAY RATES
POSITION 	 4-COLOR (NET)

Cover 2	 $25,000
Cover 3 	 $15,000
Cover 4	 $30,000
Cover Tip (supplied by advertiser)	 $35,000

CLOSING DATES

POSITION	 SPACE	 MATERIAL 

Covers	 3/26	 4/3

POSITION	 SPACE	 MATERIAL SUBMITTED FOR APPROVAL	 DELIVERED TO PRINTER

Cover Tip	 4/3	 4/10	 4/17

MECHANICAL SPECIFICATIONS

SIZE	 BLEED	 NON-BLEED

Cover 	 8-3/8” x 11-1/8” 	 7” x 10”

Publication trims at 8-1/8 x 10-7/8”, keep live matter 1/2” from trim.

COVER TIP (SUPPLIED BY ADVERTISER)

•	 Size: 7 1/2” x 5 1/2”

• �Must be flat in nature with little to no variance in thickness across the tip-on.

•	 Single Page: 

• Maximum thickness of no greater than .0625”

• �Paper Stock: Minimum - 70# text and Maximum-12pt

•	 4-Page Double Gate Maximum 4-page Roll fold

• �Paper Stock: Minimum - 60# text

• �Tip-on with inserts must be tabbed/wafer sealed closed at the face  
(right side when looking at cover)

COVER TIP
CORPORATE OR 

PRODUCT BRANDED
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PRINT PROGRAM
EXHIBITOR DIRECTORYASCO ANNUAL MEETING

MECHANICAL SPECIFICATIONS

SIZE	 BLEED	 NON-BLEED

Dividing tab 	 8-3/8” x 11-1/8” 	 7” x 10”
Cover 	 8-3/8” x 11-1/8” 	 7” x 10”

Publication trims at 8-1/8 x 10-7/8”, keep live 
matter 1/2” from trim.

DELIVERY ADDRESS FOR COVER TIP:
Mittera WI
555 Beichl Avenue
Beaver Dam, WI  53916
Attn: Erin Krueger

Label boxes with “ASCO Exhibitor Directory”

mailto:JCallow%40AMCMediaGroup.com?subject=


The ASCO Annual Meeting microsite (am.asco.org) contains all information pertinent 
to ASCO’s Annual Meeting including registration, meeting program, attendee, and 
exhibitor information, as well as links to all Meeting products.

Estimated total number of impressions per advertiser is 100,000 for a U.S.-targeted 
campaign using all ad positions (a 728x90 and 320x50) over the course of a full year. 
Impressions are estimates based on historical data and may not be delivered equally 
during the course of the campaign. For internationally-targeted campaigns contact the 
sales representative.

DOMESTIC (U.S.) WEBSITE RATES
Limited to 10 advertisers. Estimated total number of impressions listed below is for 
campaigns running January to December using both ad positions (728x90 and 320x50).

CONTRACT LENGTH 	 IMPRESSIONS	 SOV	  COST (NET)

Annual	 100,000	 10% 	 $40,000

INTERNATIONAL (EX-U.S.) WEBSITE RATES (Limited to 4 advertisers)
CONTRACT LENGTH 	 IMPRESSIONS	 SOV	  COST (NET)

Annual	 125,000	 25% 	 $30,000

MECHANICAL SPECIFICATIONS
728x90 pixels 	 200 KB limit
320x50 pixels 	 100 KB limit

REQUIRED FILES
Advertisers must provide one of the following file formats:  
JPG/GIF with click-through URL, DCM HTML5 file, or third-party tag.

Animated creatives are limited to a maximum of three loops per 45 seconds. 
User-enabled media is allowed. Third-party tags can only collect aggregate  
data (impressions and clicks) and not private user information.

Up to six ad changes are included during the campaign. 
No changes will be accepted between the blackout dates: 5/28-6/9.

AD HERE
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WEBSITEASCO ANNUAL MEETING

http://am.asco.org
mailto:JCallow%40AMCMediaGroup.com?subject=


The Hotel Key Card Sleeves are a 100% exclusive opportunity available for product 
branding or corporate advertising as a booth driver. Key cards and sleeves are 
distributed to approximately 15,000 attendees at 20+ convention hotels. Sleeves are 
double-sided. ASCO will manage key card sleeve production and distribution.

DISPLAY RATES
POSITION 	 4-COLOR (NET)

4-color	 $175,000

CLOSING DATES
SPACE	  MATERIAL

3/26	 4/2

MECHANICAL SPECIFICATIONS
Template provided upon request. Contact sales representative.

The Hotel Room Door Drop takes place on Saturday. ASCO will deliver your brochure, 
invite, and/or visual aid within an Annual Meeting branded door drop bag to 
approximately 15,000 registered attendees of the Annual Meeting at 20+ different 
hotels. This useful bag, made from recycled paper, has proven valuable to physicians 
who use them to collect information while in the exhibit hall. There is a limit of 15 
advertisers per day.

RATES
DISTRIBUTION DAY 	COST (NET)

Saturday (6/1)		  $35,000

CLOSING DATES
SPACE 	 MATERIAL PROOF 	 INSERTS DUE

4/16	 4/23 	 4/30 

MECHANICAL SPECIFICATIONS
Inserts must be printed material only. 
Standard inserts are limited to a maxi-
mum of four pages (two pages front and 
back) with max size of 8-1/2” x 11”. 

QUANTITY:

16,000 for each day

INSERT DELIVERY ADDRESS
Instant Collating Services
Attn: Mark Kacena/Rich Kmetty, Day #
2443 West 16th Street
Chicago, IL 60608

7” wide x 3.5” tall 

Corporate or 
Product Brand 

Sticker

Increase brand or corporate visibility affixing your corporate or product brand on the 
outside of the Hotel Room Door Drop Bag. ASCO will place a sticker with the advertiser’s 
logo or custom message on the door drop bag, which will be delivered directly to the 
rooms of approximately 15,000 attendees early Saturday morning. The bag will be made 
from recycled paper. ASCO will handle production of the sticker.

RATES
DISTRIBUTION DAY 	 COST (NET)

Saturday (6/1)		  $70,000

CLOSING DATES
SPACE 	 MATERIAL PROOF 	 PRINT READY PDF

3/26 	 4/2 	 4/9
 

MECHANICAL SPECIFICATIONS
7” wide x 3.5” tall (landscape) custom 
artwork or logo must be supplied as 
4-color.

Annual
Meeting

2024 ASCO MEDIA KIT   29
All advertising is subject to approval by ASCO. All dates are approximate and subject to change. 

For questions or inquiries, contact Jen Callow at JCallow@AMCMediaGroup.com or 732-580-8884

ONSITEASCO ANNUAL MEETING

ADVERTISEMENT 
Corporate or 

Product Brand

mailto:JCallow%40AMCMediaGroup.com?subject=


Insulated Coffee Cups and Napkins are a 100% exclusive opportunity that are distributed 
at all convention center concession stands (excludes Starbucks). One-side imprint on 
approximately 25,000 cups and 100,000 napkins. Only corporate-branded advertising is 
accepted for this opportunity. ASCO reserves the right to place an imprint of ASCO’s 
choice on the side opposite the advertiser’s imprint. ASCO will manage all production.

DISPLAY RATES
DISTRIBUTION 	 1-COLOR (NET)

5/31-6/4	 $140,000

CLOSING DATES
SPACE	  MATERIAL

3/12	 3/19

MECHANICAL SPECIFICATIONS
High-resolution or vector corporate logo. 
Contact sales representative for template.
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ONSITEASCO ANNUAL MEETING

LOGO

LOGO

*Not exact items; for placement only.

Spiral Notebooks will be placed in high-visibility locations throughout McCormick 
Place. Your color logo will be displayed on the back cover. Approximately 17,000 
notebooks will be distributed. Only corporate branded advertising is accepted for 
this opportunity. ASCO will manage all production. 

DISPLAY RATES
DISTRIBUTION DAYS	 COST (NET)

5/31-6/4	 $100,000

CLOSING DATES
SPACE	  MATERIAL

3/26	 4/2

MECHANICAL SPECIFICATIONS
Please contact sales representative.

Front
of

notebook

Your 
Logo 
Here

The following Award Lectures will be available online only starting Friday, June 2:

• ASCO-ACS Cancer Prevention Award Lecture

• B.J. Kennedy Geriatric Oncology Award and Lecture 

• Gianni Bonadonna Breast Cancer Award and Lecture

• Pediatric Oncology Award and Lecture 

• Walther Cancer Foundation Endowed Supportive Oncology Award and Lecture

Sessions at a Glance

 

Partnering With Patients:  
The Cornerstone of Cancer Care  

and Research

NEW

The Annual Meeting Sessions at a Glance is considered the onsite go-to reference 
for attendees to view what sessions are happening when. From scientific sessions to 
educational and networking events, attendees utilize this piece to plan their meeting 
schedule. Every in-person attendee will have the opportunity to receive the printed 
Sessions at a Glance. The piece also will be saved as a PDF and available online at 
am.asco.org. Only corporate branded advertising is accepted for this opportunity.

DISPLAY RATES
DISTRIBUTION DAYS	 COST (NET)

5/31-6/4	 $35,000

CLOSING DATES
SPACE	  MATERIAL

3/20	 3/27

MECHANICAL SPECIFICATIONS 
SIZE: 1/2 page (horiz.)
DIMENSIONS: No Bleed 7" x 4-7/8"

mailto:JCallow%40AMCMediaGroup.com?subject=
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OUT-OF-HOMEASCO ANNUAL MEETING

AMC Media Group is the official out-of-home advertising provider for the 2024 ASCO Annual Meeting. A variety of placements 
are available at various budget levels so that multiple sponsors have the opportunity to support ASCO with OOH media. Please 
contact your sales rep for additional information including availability and costs. Prices and availability are subject to change 
due to demand.

WallscapesDioramasCarousel Wraps

Tension Fabric Displays Transit Shelter

Information Kiosks

Hotel Opportunities

Billboards

News Racks
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EMAIL
WEBSITEBEST OF ASCO

The flagship Best of ASCO® Meeting curates the most clinically relevant content from the ASCO Annual Meeting so attendees can 
take home valuable, actionable insights that can be immediately applied in practice. The Meeting offers two days of compact 
sessions with a flexible and engaging meeting experience. Attendees can maximize time away from the office with livestream 
sessions and on demand content.

ASCO DAILY NEWS ENEWSLETTER
The ASCO Daily News BOA eNewsletter will curate coverage of the top abstracts and 
practice-informing science presented during the ASCO Annual Meeting. Coverage 
selection will overlap with BOA presentations. The eNewsletter will be sent to BOA 
attendees and ASCO members. 

EDITION	 SPACE	 MATERIAL	 SEND DATE

Preview	 June TBD	 June TBD	 July TBD

DOMESTIC U.S. EMAIL RATES
Approximate sends per newsletter: 24,000

POSITION 	 COST (NET PER SEND)

Top 728x90 pixels 	 $5,000
First 300x250 pixels 	 $5,000
Second 300x250 pixels	 $4,500

INTERNATIONAL (EX-U.S.) EMAIL RATES
Approximate sends per newsletter: 27,500

POSITION 	 COST (NET PER SEND)

Exclusive 
728x90 and  
2-300x250 pixels	 $7,500

RUN OF SITE (ROS) RATES
POSITION 	 SOV	 COST (NET/YEAR)

728x90 pixels, 320x50 pixels	 50%	 $5,000

REQUIRED FILES
Advertisers must provide one of the following file formats: JPG/GIF with click-
through URL, DCM HTML5 file, or third-party tag. Third-party tags can only collect 
aggregate data (impressions and clicks) and not private user information. For 
complete specs, view our online ad spec sheet or contact the production manager.
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DATES:	 July 19-20, 2024
LOCATION:	 Boston, Massachusetts
ATTENDANCE:	 2023: Over 600 total attendees

AD HERE

AD HERE

AD HERE

MICROSITE
The Best of ASCO microsite (boa.asco.org) contains all information pertinent to the Best of ASCO, 
including registration, program, general attendee information, as well as links to all Symposium products 
Limited to 2 advertisers, each campaign running for 6 months, from April 2024 to September 2024.

mailto:JCallow%40AMCMediaGroup.com?subject=
http://boa.asco.org


EMAIL
WEBSITE

PODCAST
ASCO BREAKTHROUGH

ASCO Breakthrough returns August 8-10, 2024 in Yokohama, Japan. ASCO’s newest meeting, ASCO Breakthrough offers new science 
and case-based sessions, as well as highlights of innovations in cancer care technology. The meeting brings together oncology 
thought leaders, practicing clinicians, med-tech pioneers, novel drug developers, and research trailblazers at this can’t-miss oncology 
meeting in Asia for inspiration, collaboration, and solutions. Secure your company’s presence and brand visibility now!

DATES:	 August 8-10, 2024
LOCATION:	 Yokohama, Japan
ATTENDANCE:	 2023: Nearly 900 total attendees

EDITION	 SEND DATE

Preview eNewsletter	 Mid July
Wrap up eNewsletter	 Mid August

DOMESTIC U.S. EMAIL RATES
Approximate sends per newsletter: 24,000

POSITION 	 COST (NET PER SEND)

Top 728x90 pixels 	 $16,000
First 300x250 pixels 	 $15,000
Second 300x250 pixels	 $14,000

INTERNATIONAL (EX-U.S.) EMAIL RATES
Approximate sends per newsletter: 27,500

POSITION 	 COST (NET PER SEND)

Exclusive 
728x90 and 2-300x250 	 $7,500

MICROSITE
The ASCO Breakthrough microsite 
(breakthrough.asco.org) contains all 
information pertinent to ASCO Break-
through, including registration, program, 
and general attendee information. This 
exclusive campaign runs for 6 months, 
from April to September 2024.
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ASCO DAILY NEWS PODCAST
Include up to a 30-second advertisement in the ASCO Daily News Podcast, which will be 
producing a special wrap-up episode to be released after 2024 ASCO Breakthrough.

The episode, which will feature expert physicians discussing research presented at the meeting, will 
be promoted in an ASCO Daily eNewsletter as well as on ASCO’s social media channels. The ASCO 
Daily News Podcast averages approximately 2,600 downloads per episode. The advertiser will 
provide a 30-second audio file that will play prior to the episode. Advertiser will be noted as the 
sponsor of this podcast in the written transcript. All contracts are sold on exclusive sponsorship 
model for 60 days. Contracts are invoiced in full when the campaign begins. Contracts are 
non-cancellable. For contract and material due dates, please contact an AMC Sales Representative.

COST: $10,000

CLOSING DATES

EDITION: Preview
SPACE: TBD
MATERIAL: TBD

EDITION: Wrap Up
SPACE: TBD
MATERIAL: TBD

POSITION		  SOV

728x90 pixels and 320x50 pixels 	 100%

COST: $12,500

AD HERE

AD HERE

AD HERE

AD HERE

ASCO DAILY NEWS ENEWSLETTERS (PREVIEW & WRAP-UP): MULTIPLE POSITIONS
The ASCO Daily News eNewsletters are sent in advance of and soon after the meeting. 
The emails include valuable Breakthrough preview content as well as coverage of key 
abstracts presented at the meeting. They will be sent to ASCO members, non-member 
physicians, and Breakthrough attendees.

Click to access the ASCO Podcasts.

http://breakthrough.asco.org
mailto:JCallow%40AMCMediaGroup.com?subject=
https://dailynews.ascopubs.org/podcasts
https://dailynews.ascopubs.org/podcasts


LOGO

PRINT PROGRAM
ONSITEASCO BREAKTHROUGH

MEETING BAG
Increase your corporate visibility by having 
your logo on the outside of the meeting bag 
distributed on site at registration to all 
attendees. The bag will include valuable 
attendee resources, including the printed 
Program. Only corporate branding adver-
tising is accepted for this opportunity. 
ASCO will manage all production.

CLOSING DATES
SPACE: TBD
MATERIAL: TBD 

COST: $25,000

MEETING BAG INSERTS
Increase your brand or corporate 
visibility by having your informa-
tion included as part of the 
meeting bag. The flyer, invite and/
or visual aid must be limited to an 
A4 size piece of paper. The bag 
will be distributed onsite at 
registration to all attendees.

CLOSING DATES
SPACE: TBD
MATERIAL: TBD 

COST: $10,000

COFFEE CUP SLEEVES AND OSHIBORI TOWELS
This 100% exclusive opportunity is distributed at the food and beverage stations 
in the Posters, Exhibits, and Food Room. One-side imprint on approximately 
2,500 sleeves and 2,500 towel packages. Only corporate branding advertising 
is accepted for this opportunity. ASCO will manage all production.

CLOSING DATES
SPACE: TBD
MATERIAL: TBD 

COST: $15,000

NOTEBOOKS
Notebooks will be placed outside of the General Session room 
for attendees to pick up each day. Your color logo will be 
displayed on the back cover of the notebook. Approximately 
1,000 will be distributed. ASCO will manage all production.

CLOSING DATES
SPACE: TBD
MATERIAL: TBD

COST: $20,000
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PRINTED PROGRAM: MULTIPLE POSITIONS
The print ASCO Breakthrough Program is a popular onsite reference for information on 
sessions, posters, speakers, and locations and includes the exhibitor directory.

RATES (POSITION 4-COLOR)

Cover 2:	 $11,250
Cover 3:	 $7,500
Cover 4:	 $17,500

MECHANICAL SPECIFICATIONS
 	 DIMENSIONS	 DIMENSIONS 
SIZE	 (BLEED) 	 (NON-BLEED)

Full page 	 8-3/8 x 11-1/8” 	 7 x 10”
1/2 page (horiz.) 	 — 	 7 x 4-7/8”
1/2 page (vert.) 	 — 	 3-3/8 x 10”
Publication trims at 8-1/8 x 10-7/8”, keep live matter 1/2” from trim.

PROGRAM

Shining a Light on Advances in 
Cancer Care
August 3–5, 2023 
PACIFICO | Yokohama, Japan | Online

Wi-Fi Network: asco 
Password: asco2023
Password is case sensitive

meetings.asco.org  |  #ASCOBT23

 

Co-Hosts

*Not exact items

LOGO

*Not exact item

Front
of

notebook

Your 
Logo 
Here

CLOSING DATES
SPACE: TBD
MATERIAL: TBD

OUT OF HOME AND  
HOTEL OPPORTUNITIES 
A variety of placements are 
available inside and outside 
of the meeting location. 
Please contact us for more 
information and availability.

mailto:JCallow%40AMCMediaGroup.com?subject=


The ASCO Quality Care Symposium microsite (quality.asco.org) contains all 
information pertinent to the ASCO Quality Care Symposium, including registration, 
program, general attendee information, as well as links to all Symposium products. 
Limited to 2 advertisers, each campaign running for 6 months, beginning July 2024.

RUN OF SITE (ROS) RATES
POSITION 	 SOV	 COST (NET/YEAR)

728x90 pixels, 320x50 pixels	 50%	 $5,000

REQUIRED FILES
Advertisers must provide one of the following file formats: JPG/GIF with click-through 
URL, DCM HTML5 file, or third-party tag. Third-party tags can only collect aggregate 
data (impressions and clicks) and not private user information. For complete specs, 
view our online ad spec sheet or contact the production manager.

The ASCO Quality Care Symposium Program is a popular on-site and online reference 
for all activities related to the Symposium. Organized by day and then chronologically by 
time, the Program offers information on sessions, abstract presentations, speakers, and 
locations. It also includes continuing education information and the exhibitor directory. 
This print publication will be distributed on-site to attendees at registration.

DATES: September 27-28, 2024
LOCATION: San Francisco, CA
ATTENDANCE: 2023: Over 700 total 
attendees

DISPLAY RATES
POSITION 	 4-COLOR (NET)

Cover 2 	 $7,500
Cover 3 	 $5,000
Cover 4 	 $10,000

CLOSING DATES
SPACE 	 MATERIAL

TBD 	 TBD

MECHANICAL SPECIFICATIONS
DIMENSIONS 	 BLEED 	 NON-BLEED

Cover 	 8-3/8” x 11-1/8” 	 7” x 10”

Publication trims at 8-1/8 x 10-7/8”, keep live matter 
1/2” from trim.
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        b. �Company name and/or logo is NOT prominently displayed on the ad 
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